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Be at the Head of the BACK = TO SCHOOL PARADE 


with SCHACK’S whimsical, sales-able Back-to-School Soljer Kids. See 
your Schack representative or write us for free photographic brochure. 
Ask for “School and College” photos. 








athithei INCORPORATED 2516 WEST ARMITAGE AVE. CHICAGO 47, ILL. 











Reproductions of imported, glazed 


Mosaic Tile 


Created of Vacuum Formed Plastic 


Beautiful | Colorings 


FOR ARCHITECTURAL USE, 
Treat Walls, Pillars, Dividers, 
create shapes and designs 


$ 
6 PES 


The brilliant beauty of fine imported hand laid 
ceramic tile, its handmade look and fired glaze 
lustre faithfully maintained, is now available in 
realistic reproductions. Created in light weight, 
easy to use, vacuum formed plastic, it is avail- 


able at LESS THAN 1/10TH THE COST of 


imported tiles. 


Use to cover wall areas, columns, cut into 
shapes and designs for modern decor and wall 
decoration ... use for permanent or temporary 
installations. Durable, strong, sturdy, simply 
wash when soiled. Comes in a flexible sheet that 
can be shaped as desired, cut with scissors to 
any size. Simple to mount into place with 
standard ceramic tile adhesives. 





Now... for the first time +++ oye ae 
the magnificent, classic beauty “<7 
of hand-laid Mosaic ‘Tile is 
available for immediate delivery, 
easy installation, permitting 
large areas to be treated at 
lower costs. 


Yes...it’s here... Plastic’s newest contribution to the art 
of fine decor... the age-old beauty of Mosaic ‘Tile in true 
reproduction ... ata fraction of its imported, hand-laid cost. 


Choice of Magnificent Colors 


No. 2796.White and Gold No. 2800...........Reds 









re Yellows No. 2900. .lvory and Gold 
ey) |). Blue Greens No. 2798...........Blues 
| >,.Pinks No. 2888.....Dark Green 






No. 2901.Beige and Gold 


These Low Prices... Another WLS First! 
LARGE 24"x48" SHEET 
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THE COVER 


For the third straight year, Anthony 
Markus, then display director and now 
general superintendent of The White 
House, San Francisco, has won the Shul- 
ton's Old Spice Father's Day window 
display contest. For the second straight 
year we have featured his winning win- 
dow on the cover of our May issue. Why 
not? Success bears repeating. 


* 
OUR NEXT ISSUE 


Readers wondering what the parabo- 
loidal building looks like, as refered to 
in the May Company-D&F, Denver, arti- 
cle in this issue, will find out next month 
as we tour the entire store. Mr. Roder- 
ick McKenzie will tell how to “Turn 
Neighbors into Triplets." Don't forget 
that the June issue is the special Mar- 
ket Week Issue, which means even more 
in store for our readers. It's in the mail 
May 20, so as to give you plenty of time 
for perusal before the big event in 
Chicago. 
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orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
vour department. 
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EK CAN DO BETTER 


Mary Brosnan's charming creatures 
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are as lithe as acrobats and superb saleswomen too 
Mary makes them in any posture 
that shows your sports and casual apparel to best advantage 
Pictured below are just a few 
Write us for photographs 


or ask your Williams salesman 


DEWiowe bare. 


498 Seventh Avenue, New York 18 


- Mary Brosnan Mannequins 





+ Durabelle Mannequins 
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One Stop e e e for your sign needs 























ee <nae ae Dorie 


SIGN MACHINES 
and supplies 


to pededaniiiiit 


SIGN MACHINES... The Line-O-Scribe comes SIGN EASEL and SCROLL HOLDERS ... in all 


in 4 sizes and 8 models, using standard metal and 


brass, come in a range of sizes to handle all the 
wood type, prints any cuts or half tones. 


sizes normally used. 


CARDBOARD .... All colors, 6-ply coated 2 sides CARD HOLDERS 
and 14-ply finished one side. Best quality, sheared 
to all wanted sizes . . . Scroll paper, too, in 5 colors. 


Conventional chrome 
finishes with flat or round bases in the full range 


of sizes, 


INKS .. . Fast-Dri inks that come in every color, 


REQUISITION FORMS... that show your people 


special shades mixed to match any sample. Dry in ' 
how to write good sign copy, controlled by layout 


5 to 10 minutes. Do not set on type or rollers if 

and lineage, design based on research and copy- 
left on, can be easily cleaned anytime. 
righted. 
CLEANERS ... Type and Roller Cleaner for use 
with Fast-Dri or similar inks. Leave rollers in 
clean, dry condition for next use. Hand Cleaners 


that remove any ink and keep skin soft. 


SALES and SERVICE .. . Our national sales 
organization is qualified and ready to help you 
with an aggressive sales promotion program in 
your store, and our company wants to serve you 
TOPPERS and IMPRINTED BLANKS .. . for faster and better. 


sales and special events, speed up signing for sales 
and give your merchandise the extra-value appeal. Write for New Catalog M59 on 
CUTS and DESIGNS .. . Attract attention, sell Line-O-Seribe machines 


extra merchandise . . . for special promotions, and supplies. 
Mother’s Day, Dollar Days, Christmas, etc. 


TYPE... All the standard styles and sizes plus .. . lhe hr <> Fz «_. Zh Pel (' 


exclusive studio lettering, Beaufonte, Bellaire, Bon- = Ware oe Se 


Air and Beaux-Art type in display sizes. 4510 N. RAVENSWOOD AVE. CHICAGO 40 
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Lupe ‘“S 


* KK * 


We, at C&M, are feeling especially festive . . 
exciting business .. . 








. its our 15th Anniversary in this 


Our dazzling Christmas collection of promotional ideas and_ trims 


has been as- 
sembled of many parts .. . 





The glory of ten thousand lights . . . rustling silks and lustrous satins . . . gleam- 
ing wrought metals ... warm traditional woods . . . shimmering tinselly creatures 
from fairy webs ... jewels from Araby ... gossamer trees and twinkling fantasies... 





% All for the splendor of this Special Christmas for us ... and therefore for the finest 
ONT: storewide themes for you... 

\ See Christmas °59 at C&M ... Just four minutes from the Hilton Hotel by the 
C&M Limousine Service ... join us for lunch Monday through Wednesday during 

Varket Week... 

| A. A. Y 
COOK and MEIER, INC. 
| 2341-45 SOUTH MICHIGAN . CHICAGO 16, ILLINOIS 
a 




















































































































... COMING 
TO CHICAGO 


. new groups of ASTRAL 
mannequins — so different bes 
so daring — exciting! 

Plan now to make the 
ASTRAL "fantasia 

m fashion ” the highlight 
of your visit to the 
N.A.D.L Show in June! 


A fantasia in fashion... 


unrestrained by what fine 
mannequins HAVE looked 
like, our designers were given 
carte blanche to create a 
new conception of high fashion 


, results seal the new ASTRA L 


beau mondes...the only really 





new mannequin in years! 
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beau monde mannequins 





"above the world m refinement : 


Created by BEAU MONDE DIVISION American Fixture Inc. Saint Louis, Missouri 





No. 1293 ALL SATIN DAISY GARLAND 


Appox. 6 Overall-—Yellow Satin Daisy—Brown 
Center or White Satin Daisy Yellow Center 
Green Satin Leaves—18" and 13” Daisies. $4.25 ea. 


No. 1294 ALL SATIN DAISY DROP 
Approx. 4% Overall Yellow or White Satin 


Daisies Green Satin Leaves 18” and 13° 
Daisies. $3.50 ea. 


Xe 


No. 1284 SWISS DOTTED ORGANDY 
DAISY BOLOUET 
11" x 3 Overall Red or Blue Swiss Dotted 
Organdy Daisies with White Satin Leaves. 
$5.75 ea. 


aoe 
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No. 1285 SWISS DOTTED ORGANDY 
DAISY ON BAR 
Approx. 5° Overall—-Red or Blue Swiss Dotted 
Organdy Daisies with White Satin Leaves. 
53.00 ea. 


*)*) 4) hay ® 
ERCP SERRE 
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No. 108 PAPER DAISY SPRAY 
Yellow or white. $8.00 gr. 


No. ISLL HANGING DAISY VINES 
All Taffeta Flowers & Leaves Approx. 6 Long 
In Yellow or White Daisies. $1.20 ea. 
No. 1312 POLYETHYLENE DAISIES & LEAVES 


Yellow or White. $2.25 doz. 
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No. 1306 GIANT SUNBURST 
Approx. 30” Diameter—Half-Round 12” Ball Face 


with Yellow Petals—Airbrushed Orange. 
$3.90 ea. 


No. 1308 STYRO BALL & OBLONG STRINGS 

Asstd. Colored Balls and Oblong String on Che- 

nille String—6 overall $1.80 ea. 
No. 1313 STYRO BALL CHAIN 


6° White Rope—6 Asstd. Colors—3” Styro Balls. 
$12.00 doz. 


No. 1305 PALM TREE 
Approx. 6° Overall—Crepe Paper Head in Green 
Drybrushed Brown on the edges. $6.75. ea. 
No. 1307 MINIATURE PALM TREE 
Approx. 28” High—Crepe Paper Head— Wood Base 
Paper Fringe Stump. $12.00 doz. 
No. $145 PALM HEAD 
Approx. 3° Overall Green Crepe Paper Dry- 
brushed Brown on edges. $1.50 ea. 
No. 1310 NATURAL STARFISH 
Approx. 8°-12” Diameter. $6.00 doz. 


No. 1309 NATURAL SEA FANS 
Approx, 127-20". $3.00 doz. 


ALL PRICES ARE NET 30 DAYS 


124 West 3ist St., 


Select Flower and Display Co., Inc. ie Yn NY 


MAY, 1959 








J 
Shei ART MFG. CO. 


1347. W. Grew oF: OG | ey Seeks Saas So 


OFFERS A SPECIALLY PRICED GROUP OF 
RATAAN CLOSE-OUTS 


Op Lanai $4.95 
DUCKS 3.95 
CHINESE JUNKS 1.95 
DRAGONS 2.95 
BULLDOG 6.50 
SCOTTIE | 6.50 








NOW OPEN! 


THE DISPLAY CENTER invites you to discover, just one block from Penn Sta- 


tion. in the heart of the city, the answers to all your display needs. Here, on two 


floors, you'll find the newest items and latest ideas from every branch of the display 
industry. Materials, fixtures and point of purchase displays are all on display. Re- 
member: You ll save hours and hours of time by visiting this concentrated, year- 
round display, all under one roof! 
* Visit these fine display manufacturers at The DISPLAY CENTER 
Exhibit space is still Aphrodite Displays, Inc. Kenbury Glass Works, Inc. Sidney Newhoff Associates 
Artificial Plant Co. Lustra Cite Industries, Inc. Tero, Inc. 
Austen Display Co. Inc. Madisonia Manikins Union Novelty Co., Inc. 
ate cost to manufac- Harry Berkoff Mileo Mannequins United States Display Corp. 
turers. Write, phone Bulkley, Dunton & Co., Inc. Mitten Display Letters Vue-More Corp. 
or wire Maxwell A. Butler Paper N. Y. Corp. Jay-Mark Corp. Wing Master Co. 

: Commercial Art Sho Louis Rafealli Yankee Plastics, Inc 
Sturtz, Direct : P oe , Inc. 
wee, Sernatan, Tee Decorative Novelty Co. Inc. Reynolds Printasign Co. Zaria Displays 
Flair Plastic Manikins, Inc. Roberts Colonial House, Inc. Homer Guck (Display World) 
tion, 400 Eighth Grace Letter Co. Inc. Select Flower & Display Co. Inc. 
Avenue, New York |, 


N. Y. OPEN: MONDAY through FRIDAY—9 A.M. to 5:30 P.M. SATURDAY—9 A.M. to 1 P.M. 


THE Diplay C mentee 


400 EIGHTH AVENUE (at 30th Street) NEW YORK 1, N. Y. 


available at moder- 


play Credit Associa- 
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Look! 
Rubner's 

New Textured 
Designs 

For Fall 


Displays 


See how Rubner’s brilliant array of fall 


textured treatments and decorative designs 
give full expression to your fall 

display plans. Carry out your background 
and flooring ideas with crowd-stopping 
beauty by calling your jobber or 


distributor now for samples. 


There's always something new 


Wile 


UBNER_U.... 


5925 Broadway, New York 63, N.Y. 


CATTAIL 


PANEL GRAIN 


PINE CLUSTER 





ENTER NOW—Dont Miss The 


1959 


DISPLAY WORLD INTERNATIONAL 
DISPLAY CONTEST 


DISPLAY WORLD's big contest for 1959 
got under way January |. Decide now 
to take part. There are 65 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Eleventh International 
Display Contest — with 211 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 














Classifications 


Women's Dresses 
Women's Sportswear Yard Goods 
Womens Coats, Suits . Notions 
Furs 

Bridal Displays 

Millinery 

Lingerie 

Foundation Garments 
Women's Shoes 
Womens Hosiery 

Bags, Gloves, Accessories 
Cosmetics, Perfumes . Toys 

Women's Bathing Suits, . Luggage 
Beach Wear Sporting Goods 
Children's and Infants’ 
Wear 

Teenage Apparel 
Men's Clothing 

Men's Shirts, Neckwear 
Men's Hats 

Men's Shoes 

Men's Underwear 
Men's Bathing Suits 
Men's Sweaters, Sports- 
wear 

Men's Gloves, Toiletries, 42- Groceries 
Accessories 43. Candy, Nuts 


Linens, Bedding 
Furniture 

House Furnishings 
Paints, Wallpaper 
Jewelry, Watches 
China, Glassware, 
Silverware 


SEB PPre errs 


Radio, Television, 


Office Equipment, 
Supplies 


Stationery 

40. Drugs 

41. Tobacco, Smoking 
Accessories 


Men's Robes, Pajamas 


Musical Instruments 


Phonographs, Records 


Books, Greeting Cards, 


44. Liquor, Bottled Goods 
45. Hardware 
46. Auto Accessories, 


Equipment 

Auto Showrooms 
Major Appliances 
Minor Appliances 
Florist Displays 
Photographic 
Equipment 

Optical Goods 
Travel Displays 
Exhibit Booths 

Floats 

Style Show Settings 
Institutional Displays 
Storewide Promotions 
Civic Displays 
Holiday Displays 
Special Event Displays 
Christmas Displays 
Christmas Interiors 
National Advertiser's 
Window Display 
National Advertiser's 
Display Unit 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 65 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 211 awards. 


Every displayrnan, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 
chances for international recognition. 


. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1959. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

- Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 46°’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1959. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

. Judging for the monthly ‘Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

. In case of a tie, duplicate awards will be made. 


Cincinnati 1, Ohio 
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NORTHLITE fluorescent lamps give consistent true-value color 
illumination...light that radiates as though from a moderately 
overcast north sky...designed specifically with color in mind. 
Day or night, your store...your showroom...your production 
areas have this color-perfect illumination from NORTHLITE— 
which approximates 5500° Kelvin color temperature, reproduc- 
ing this desirable outdoor lighting — indoors. 


: FOR SELLING AREAS 
change to LUSTRA 
NORTHLITE 
in your store and in 
your windows. Seil 
more—with color. 





Lustra Corporation, 32-33 47th Avenue, Long Island City, New York 


1959 


..- MEET YOUR LUSTRA MAN -... 


America’s leading lighting specialists in every city are 
available immediately to put more sell into your opera- 
tion. No obligation—write today. 


For complete information on LUSTRA NORTHLITE and 
lighting modernizations, write to Lustra Corp., 32-33 
47th Avenue, Long Island City, N. Y. 


Company 
Address 
Zone State 
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Editors Comment 


More and more emphasis is being placed upon interior displays by 
both large and small stores. New stores are being designed with 
specific attention given to strategic display locations that harmonize 
with the overall store decor. Older stores are making increased use 


of ledges, aisles and wall recesses for the purpose of selling through 
display. 


Not long ago interior displays were merely decoratives, usually 
seasonal, with no specific intent of producing sales. Their purpose was 
to establish a mood or general setting for the merchandise. Once the 
potential customer was in the buying frame of mind it was up to the 
salesclerk to capitalize upon this by selling the merchandise. 


Findley Williams, assistant to the president of Sears Roebuck 
and a former displayman, has this pertinent observation to make by way 
of justification of the current trend toward increased interior 
displays that perform a selling function: "During peak traffic times, 
sales people are outnumbered 10-15 to one...During these periods, 
displays become the number one selling agent...When shoppers come into 
our stores, they are looking for information as much as anything...To 


be effective, the display must be thoroughly informative, and help the 
shopper make a quick sales decision." 


Mr. Williams points out that this modern merchandising axiom is 
the result of extensive and continuous testing on the part of Sears. 
If it is not an integral part of your own testing program now is the time 
to start. It is your job as the display manager to initiate the 
testing program -- not the store manager, the sales promotion manager 
or the merchandising manager. Take the initiative yourself and you will 
be the one, as well as your employer, to profit from the results. 


Here are some ways in which a testing program can be conducted. 
There is certainly plenty of room for elaboration of your own ideas. 


Test different arrangements of merchandise on counters within easy 
reach of the potential customer. Have the adjacent floor and ledge 
displays sell the merchandise visually, so that the assistance of a 
salesman is unnecessary. Make self-selection easy by grouping colors, 
styles and sizes together. 


Keep accurate tabulations through observation and candid photos -- 
and, of course, sales records -- all for study from which to arrive at 
valid statistics and the eventual decision. Don't try and convince your 
employer with your personal convictions or hearsay evidence. Have the 
figures propounding the value of display down in black and white and 
management will find justification for the expenditure of funds for the 
new open selling fixtures and counters, and increased emphasis upon 
your interior display salesmen. 


A copy of the Display Workbook for 1959, published as a special 
issue by Chain Store Age last December has been brought to my attention, 
and it should be in the library of every department and variety store 
displayman. Devoted primarily to interior store fixtures, it is 
without doubt the most complete reference (Please turn to page 56) 





WONDERFUL 
NEW 


DISTINCTIVE 


A wide selection of mannequins and 
display items by Italy's famous 


ROSA MANICHINI 


HIbHAAUS DISPLAY C., HIC 


1431 Broadway, New York 18 LOngacre 4-2974 


Sole agents and distributors for the United States and Canada 


MAY, 1959 













Macy s-Bay Fair: 
Planned for Display 


By CLAIRE BROWN 


Ultimate in self-selection fixtures cordinated with selling interior 
displays is this new shopping center store at San Leandro, 
Calif... . Perforated board used extensively for versatility . . . 
... Red carpeting and stained wood panels add masculinity to 
men's store .. . Special display platforms used at shop entrances 


—All photos courtesy of Retail Reporting Bureau, New York City— 


ACY’S STORE in the Bay Fair Shop 
M ping Center at San Leandro, Calit., 

is designed for the ultimate in mer 
chandise display. Special display platforms 
stand at the entrances of the individual ap 
parel and fashion ‘shops, and mannequins 
posed on the platforms wear costumes of 
merchandise featured within the respective 
shops. Considerable use is made ot per- 
forated board backgrounds and_ keyhole 
strips supporting adjustable shelves, thus 
assuring the most complete flexibility for 
displaying various types of merchandise. 

Special lightings incorporated in display 
fixtures, etc., enhance merchandise to the 
best advantage. The general lighting for 
the store consists of inset, square ceiling 
fixtures with fluorescent tubes behind white 
plastic grids. 

The fashion aisle offers an excellent ex 
ample of the featured display treatment. 
Walls of mottled brown and white pressed 
blocks are topped by open sections of decor- 
ative designs to torm backgrounds tor the 
displays. In front of each background wall 
is a carpeted platform, centered by a wooden 
triangle which divides the platform into 
two sections. A mannequin is posed on 
each section. Indented, departmental signs 
in brown are attached to the columns, add 


DISPLAY WORLD 








ing a decorative trim to the column as well 
as identification for the department. 

Brown and white pressed blocks are used, 
too, at the entrance to the Young Teen Shop 
to form a background panel for display. In 
this instance, the panel extends well above 
the heads of the young teen age mannequins 
and the top of it is used for seasonal decor 
ative motifs. For one display, the motifs 
were those of autumn leaves, cutout apples, 
school insignia with a copy card bearing 
the legend: “Macy’s — everything for Back 
to School.” Within the Young Teen Shop, 
separates and sportswear are hung in two 
rows on adjustable wall racks, with a pink 
wall concealing keyhole strips. Fluorescent 
light tubes are hidden by wooden panels 
above the wall racks. Brown painted-wood 
letters form the department sign at the top 
of the light panel. Mannequins are posed 
on a platform against the wood 
panel. 

In the sportswear department, mannequins 
are posed on platforms with white painted 
shutters edged with brass poles as a back- 
ground. The painted shutters form the ends 
of unusual floor racks, that are both decora- 
tive and functional. Each rack is adjusta 
ble by means of keyholes hidden behind the 
white panels. Its own lighting is concealed 
behind wooden panels. An oval mirror with 


pressed 


a wooden trame is mounted at the center of 
each side of the floor racks. Bright sweat- 
ers arranged along a shelf make a 
colortul display note of the merchandise 
(entered in the main part of the 
wear section 1s a flower-like brass light fix- 
ture. The shop sign is outstanding. It 1s 
made ot letters varied print 
fabrics, each letter covered with two fabrics. 
The letters attached to a 
wood panels. The floor racks in the depart 
ment are painted metal channels, with cane 
ends, and topped with glass. 


glass 


sports 


covered with 


are rectangle ot 


A mannequin 
Was posed on top of the glass shelf on one 
floor rack, wearing featured sports apparel. 

Another of the beautiful brass flower-like 
chandeliers highlights the gown salon. Floor 
racks in this department 
at the ends in cane. The upper backwall ts 


are also paneled 


covered with gold and brown mottled panels 


that resemble antique mirrors. The floor is 


carpeted, and the chairs in the shop are 
covered in black plastic 
Once again there are display plattorms 
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for mannequins wearing featured attire. 
Two guard the entrance to the Bridal and 
Gown Salon. These mannequins are posed 
on beige-carpeted platforms against dark 
and light wooded panels. Across from the 
entrance, the shop wall is covered with grey 
and white mottled panels, and stock is hung 
on adjustable keyhole racks. Punched brass 
covers the fluorescent lighting strip around 
the perimeter of the shop. 

The shop sign consists of cut-out scroll 
lettering. 

Two mannequins stand betore brown and 
white pressed square panels at the entrance 
to the foundations shop. A delicately painted 
overhead sign in pink and grey is above an 
overhead pink wooden unit. Inside the shop, 
antiqued mirrors trim the floor cases. The 
walls between shadow box display cases are 


set in dark wooden frames. The floor is 
carpeted. Merchandise is displayed’ on 
counter and case tops, as well as in the 


shadow-box display Cases. 
The men’s store has an effectively Mascu 
line treatment, with red carpeting and dark 


stained wood panels. These panels with 
applied white letters serve as background 
for a display platform. For one display, 
travel posters completed the background 


A male mannequin wearing a teatured en 
semble and carrying a small travel case was 


& 


posed in tront of that low 
metal-legged platform 
ered the platform. 


ing on its end, served as displayet 


backdrop On a 
Garey Carpeting coy 
A two-suiter bag, stand 
Or al 
extra pair of trousers. 

Within the department, old cat 
mounted against a_ red 


paintings, 


background and 


tramed with wood, make all mteresting 
motit, with the red background repeating 
the tone of the Carpet on the floor 

The red carpeting runs through all the 


men’s departments. The fixtures are in the 
dark stained wood. But in the shoe depart 
ment, the rear wall 1s of white brick, and 1s 
sectioned off from the aisle by a wood 
grained counter which has white, inelined 
shelves. Shoes Aare displayed on the helves 

Stock 1s kept in the wooden cabinet built 
hetore a wood grained wall. Shoes are at 
ranged on a shelf above the stock boxes, and 
white reflector lights above it point up the 


display. Display brackets are hung against 


the brick wall, and shoes displayed on 
ot the 


them 
ré¢ AL Cto! 


’ 
Vryte 


are lighted Irom more 


a counter just below the hat display 


them brace of two 


at either side ot the departmental sign 


fastened above one 


red pertorated 
board panel across the aisle from the sho 
section. 


Hats are displayed on a 


on 
panel, 
and cap stock is kept in the bottom drawers 
ot a the 
pertorated board panels enclose the column 
and are used tor displaying teatured hats 
Inclined shelf units in th 
children’s shoe section serve as departmental 


(aps are arranged tor display 


cabinet below countet Brown 


front oft 


dividers, as well as displayers tor teatured 
shoes. 

Walls tor the department are in a neutral 
grey tone The lower part ot the side wall 
is covered with wallpaper in a circus theme 


Against this wall is a raised, carpeted bas¢ 
tots 


decorat thi 


with tiny seats tor fitting tiny 


Yellow painted archways 


hack wall, and they are topped by a vari 
colored, block-lettered yellow sign \n in 
set yellow-walled shadow box 1s centered 
under each ot the six side archways \ vel 
low curtained door 1s below the center arch 
White wire shapes in each of the shadow 
boxes hold up the teatured shoes in the 
displays within the boxes. Red and white 
polka dot dises are arranged on the hacl 
walls ot the shadow boxes to give design 


[Please turn to page §2| 
































No. | has a sketched background of a swimming pool, with 
girls in bathing attire around it. This should be done on a 
light color noseam in pastel colors. The center features two 
gentlemen relaxed and sitting beside an outdoor table with 
a colorful umbrella stand. Cool drinks accompany them. 
Foreground can contain copy card, bowl of fruit, seltzer 
bottle, etc. Try to keep the forms in a casual position, in No. 2 would be a real stopper. Suspend a Handyman Form in a lying 
summer suits or sports attire. down relaxed position. Use powder blue backwall, grass floor, with 
tropical fern in foreground. Use ferns in abundance. Suspend the center 
copy piece and “shoot” string from the sign to outer points. This creates 
a focal point with dimension and perspective. Your copy can read “Light 
as a feather." Tropicals—Mohair—Silk, virtually any fabric. The last 
procedure is to throw an abundance of small white feathers into the 
window, and let them fall at random. Consult top view for reason. 
Amount of feathers to be used can be decided on size of window. 
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Hide a very strong fan be 


Light 


hind one of the ferns (as . da 

illustrated). When the fan + “ . asa feather- 
is in operation the feathers , he 

will circulate throughout x ; tropicals 


the display causing a very 
interesting effect. 


























An added treatment here 
would be to insert a light 
in the bowl and put red 
tissue paper over it’ at the 
top of the bowl mixed 
with spun glass. 


"Smokey Silk For Summer." This is good copy because of the repeated "'S."’ Wall is straw matting. 
Large “Mock Up" Tobacco pouch is mounted on wall. (Store name can be on pouch). Mount sign 
near pouch—have cloth draping out of pouch to represent tobacco. Suspend huge “Mock Up’ 
Pipe in center of display—protrude suit from bowl of pipe. Spun glass coming out of pipe bow! 
and surrounding suit slightly to simulate smoke. Put a little spun glass at mouth of pipe also 
See detail sketch. 





No. 4 is an artistic twist on neckwear. Mount a piece of art canvas 
in center of window on an artist easel. Put two ties on the canvas 
angled as shown. Then suspend two art brushes as if they are ‘paint 
ing’ the ties on the canvas. In the foreground of the display use a 
large "Mock Up" of an oil paint tube. The paint tube can carry the 
store name on its label, plus the name or color of the neckwear. From 
the mouth of the tube run out a goodly supply of the same neckwear 
or a large tie blanket to simulate oil paint flowing. 








EASTER: 


By RAYMOND MASSEY 


Mouse, unheralded star, romps in real grass at Tiffany's .. . 


Bergdorf Goodman, Lord & Taylor develop black-and-white theme 


Cutouts grace |. Miller window . . . B. Altman displays 


American designers’ creations pinned to artwork 


HickI 


have hee 1} 


should 
a lamb, a lion roared and 


traditionally there 


devoured the lilies, tulips, and chrys 


anthemums in Rocketeller Center. Neverthe 
less spring was everywhere the Manhat 
tan displayman s song: caster, the pitch 
pipe 

\t Tiffany's, tor example, Gene Moore, 
display director, used paper sculpture to 
fashion an [aster bunny and egg setting 
that drew the highest compliment in any 
displayman's book: “Sure sets off the piece.” 


ait “piece” 
baith 


displayed in one of the 
windows 


two 


avenue pictured here, was 


20 


: a diamond and emerald 
near the bottom of the 
bunny’s left ear; two diamond and emerald 
clips, and a diamond and canary diamond 
clip. The grass that looked green enough to 
be real was just that. Seeded two weeks 
before the display went into the window, 
the plot had been taken over as a home by 
an unbilled, and 


actually tour pieces 


brooch, suspended 


popular, attraction, a 
mouse who could periodically be seen taking 
his exercise. 

Moving past the other Fifth avenue win- 
dow, where a Schlumberger diamond neck- 
lace was displayed in similar tashion, Mr. 


WAN 
wattt 


i 

TUADUALLLAAAA 

TMM 
renttt 


Wt 








_.. The Pitch Pipe 
Of New York Display 


Moore used one of the two 57th street win 
dows, neither pictured here, to show off 
Tiffany’s line of old-fashioned egg cups. 
Two rows of cups, complete with unpainted 
eggs, served as a foreground for an _ in- 
verted black top hat that had been con- 
verted into a flower pot for a tall lily — 
again the real thing. <A _ sprinkler can 
suspended to the left of the top hat sup- 
plied a nice touch. In the other 57th street 
window, Mr. Moore filled six compotes with 
piles of ordinary white eggs, glued together, 
of course, then gave them a variety of soft, 
varying hues through the use of lighting. 
The three compotes in the back row 
placed on columns, i.e., cardboard 
covered with felt. 

Over at Bergdorf Goodman, Tom Lee, dis- 
play director, used six windows to develop 
the theme: “White + Black Brilliant. 
Newest evening dazzle from Miss Bergdort. 

Since spring’s outdoors was the ap- 
propriate setting, Mr. Lee employed as much 
natural scenery as possible. The trees, an 
uncommon variety of Japanese maple some- 
what doctored for display purposes, were 
procured from a caretaker who had been 


were 
tubes 
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persuaded to prune an estate a few days ear- 
lier than usual. The flowers: tulips, daffodils, 
hyacinths, and azaleas, were also real, as 
were the rocks and sheet moss on the floor. 
Japanese birds were arranged in coveys on 
the branches to “tell a story.” Into this 
setting, set off by a curtain of dark green 
felt, stepped a mannequin wearing a “White 
+ Black” dress and coat ensemble. A bird 
perched on het 
shoulder as fashion and nature fused. 
“White + Black” outfits 
three windows, one ot 


as these things happen 
were used in 
which is shown; 
“Black + White” designs occupied the other 
three windows. Mr. Lee summed up his 
reasons for following a single motif in s1x 
windows by saying: “It takes a woman only 
eight 


seconds to window. If 


pass a you 
repeat the theme, she gets the idea and 
comes back for a second look.” 


And no doubt she did. 

At Bonwit Teller, where the Gene Moore 
touch is evident, 90 running teet of 
rented dressmaker dummies (sizes 10 and 12) 
served as a chorus for the stars of the 
mannequins, such as the two pic 
tured here, decked out in “Fashions tresh 
from the openings! Copies of French and 
Italian original models for Miss Bonwit 


also 


show 
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The floor, appropriately, was of marble, i. e., 


sections of glass glued on the floor. The 
background was pale blue. As a fillip, the 
lettering on the dummies, “MODEL 1959.” 


was plainly visible from the street 
Thanks to the knowing hand of Paul Vog 
ler, lord & 


Sumer 


Taylor's display director, con 
interest in Jonathan Logan’s latest 
fashions was in the witness th 
photograph included The 


bag 


here COpy 1) 


the bag, the large department store variety, 


pinned to one of six unpainted stepladders 
of varying heights, read: 
Loves Pretty Girls And 
Black and White 2 

Once the eye had colorful 
cubist that backdrop, 
and the keyed-in tissue paper that was held 
by the mannequins or bursting out of card 


“Jonathan Logan 
Declares It In 


taken in the 


mural served as a 


—Upper left, opposite page, by Laurence 
Bartscher, Henri Bendel .. . Upper right, oppo- 
site page, by Paul Vogler, Lord & Taylor 

Lower left, opposite page, by John Liles, Frank- 
lin Simon Upper left, by Gene Moore, 
Bonwit Teller . Upper center, by Gene 
Moore, Tiffany's .. . Upper right, by Tom Lee, 
Bergdorf Goodman . . . Center, by Sidney 
Schneer, |. Miller Photos courtesy of 

Virginia Roehl Studios, New York City— 
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board “buckets,” the accessory particulars 


were spelled out in a placard pinned to the 
leit of the window “Our mannequins are 
wearing an alluring abundance of mock 
pearls, Street Floor Beautiful secrets 

petticoats, Fourth Floor Spring s whim 
Ss} millinery, Sixth Floor lhe seam 
less stockings by Appointment, Street Floor 

lhe dresses, at washablk Dacron were 


tagged on the ladders. Black 


several glove 


purip (>t Val 


ny styl . and Were arranged 


on the tront ledge 

Crossing 8th street, the shopper en 
countered a study im contrast hranklin 
Simons display director, John Liles, pre 


vided passersby with a “Beautiful opening 


t he new hen Vie VOTY provers atively 


unde 


scoring spring Pointed-toe tashion pumy 

were displayed in the four Fifth avenue 
windows in the rococo company of classical 
sth ce ntury Italian or Venetian turniture 


provided by Dinolevi, an import firm on 
Second avenue lhe “new shoe view 1 
cluded, in addition to beimpe and blacl . 2 
sampling ot “Picasso” blue and “absinthe 
yreen. Mannequins wearing “Misses’ Better 
( oat turnished the “human” tou { dive 
of the windows ts pictured 
[Please turn to page 
21 
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Mobile 
Exhibit 
Booths 


These German exhibits can be 
hauled by van to destination, 
assembled in eight days and 
dismounted in one or two days 
for shipment to another show 
... Leads current trend in U.S. 


T IS AN UNDERSTATEMENT to say 
that european exhibit booth design and 
and technique is the most highly devel- 
With the increase in 
in costs, of modern 
construction materials, plastics, 
fective lighting and new economical methods 
of animation, this leadership in the field of 
exhibition display is not questioned and not 


oped in the world. 
abundance, and decrease 


more et 


in jeopardy 

This position is linked closely with the 
merchandising structure of the [European 
countries, which has made it imperative that 
the most talented of designers be employed 
modern techniques of display to 
perform a large share of the selling opera- 


to utilize 


tion 
The 

ideally 

countries where other 


exhibition selling 1s 
smaller 
means of advertising 
have not been developed or have been tound 
kuropean 


technique of 


suited to the economies ot 


impractical In most countries 


it NN 


manufacturers of consumer goods must rely 
upon fairs and exhibits to announce and pre- 
sell their products to the public on a grand 


scale capable of creating a mass desire for 
ownership. Displays at the point-of-sale 
then amplify this desire culminating in the 
ultimate purchase. Display takes the place 
of newspaper and magazine advertising, and 
radio and television commercials are even 
less a factor. 

Likewise, industrial exhibits become the 
salesmen for basic materials and parts in 
these countries, since most of their indus- 
tries are not large enough to support special- 
ized trade journals. For this reason, con- 
ference rooms are incorporated in the rear 
of most industrial booths to take advantage 
of direct sales resulting from the exhibits. 

Where travel time and expense are at a 
minimum, such selling systems are very 
successful. Larger countries have found 
this method impracticable primarily because 
of their size, lack of good roads and ade- 
quate transportation facilities. With faster 
and cheaper transportation, larger countries, 
such as the United States, will be able to 
make better use of this effective selling 
means in the future. This will, in turn, 
lead to greater emphasis upon exhibit de- 
sign and larger expenditures for construc- 
tion. 

There is a trend in this direction at 
present, especially towards the construction 
of mobile exhibits capable of being moved 
and set up in various geographical locations 
of the large countries for the benefit of po- 





. , 2% 
¢ Z ¢ Seow 
+ & J 
‘ age 
ie A 
4 7 Bis 


¥ ret Beh % br is, 
as 
tH 


es 





tential customers in various regions, equal 
in size to a small country. 

One of the most repeatedly successful de- 
signers of fair booths and exhibits of this 
nature in Europe is A. Heilmaier, with ot- 
fices in Munich, Frankfurt and Hanover, 
Germany. Designs of six of his recent 
mobile booths are shown here. 

All of these are constructed so that they 
can be dismounted and used over and over 
again at other industrial fairs throughout 
Germany. The units are of such that 
they can be placed in a furniture van for 
shipment. Construction begins usually two 
or three months ahead of 
dividual parts and 
manutactured or 
plant in Munich. 
as carpeting, 


size 


indi 
either 
home 


time, when 
materials 
purchased at 
This includes 
partitions, lighting fix 
tures, curtains, neon lights, seats, etc. 


are 

the 
such items 
wall 


Ten days before the fair opening all these 
are loaded into one or two vans and shipped 
to the fair site. Within eight days the fin 
ished parts assembled. When the fair 
is over it takes one or two days to dismount 
the booth. 

The booths are designed and constructed 
so that they can usually be enlarged or re 
duced at little Materials are simple 
and inexpensive generally. Wall partitions 


are 


cost. 





are of laths, wallboard or plywood ; floors 
of various tiles and generous uses of glass 
and plastic fixtures and decoratives. 
Dimensions of the booth at top opposite 
page is 18.5 by 7.5 meters or 140 square 
meters (a meter is 39.371 inches or 3.281 
feet). The entire front surface is of yellow 
glass and is 6.2 meters high. Normal booth 
height at most fairs is only 2.5 meters. These 
yellow glass plates are of three different 
yellow shades in order to obtain a more 
beautiful iridescence. Eighty-four fluores- 
cent tubes light the front tire group and at 
the time the 
the depth. Altogether, 17,000 watts 
used at this booth. The main effect was 
brought about by a giant tire 4.8 meters high 
which rolled backwards and forwards auto- 
matically. 


same serve to catch eye for 


were 


Covering more than nine meters 
direction, there 


The 


visible drive 


the 


each was no 


mechanism. interior of tire con- 


tained a drive carriage which moved the tire 


in the desired direction. 
Another attraction of 


the 


booth 


were ten 


stereoscopic apparatuses that showed differ 


ent 


three-dimensional 


VIEWS 


various 





phases of rubber production, 
button. Behind 


conterence 


projected by 
the 
rooms and a 
this booth 


exhibit in 


pushing a 
were 
pletely equipped 
made tor the 
furt in 1957 
At the the booth at 
center opposite page was directed to only a 
group of specialists and not the general pub 
lic, so special animation was renounced and 
the novelty brought out through form. The 
project coincided accidentally with the first 
launching ot the Sputnik, which added con 
siderably to its 


glass wall 


eight com 
kitchen 


Automobile 


WaS 
frank 


customer s request, 


impression 

The whole booth was built of black curved 
plastic sheets. Yellow, green, blue, red and 
mounted on 
chromium-plated rods. Interior of the globes 
contained the chemical products and neces 
sary explanatory This built 
for the Hanover and tor 
the Dusseldort 


lilac plexiglass globes were 


material was 


Technical Fair in 
Plastics Fair in 

Light produces the entire effect of the booth at 
bottom opposite page The entire booth 1s of 
white glass. Everything can be 
Size of the wall panels is about 
centimeters. Jlotal length of the booth 1s 
about 23 Built into the ceiling 
135 100-watt silver reflex lamps 
19,000 watts otf light 


neon Signi 


dismounted 
LOO by 250 
meters are 
\ltogethe: 
torth ‘LT he 
rotating. Color 


radiated 


commercial was 


scheme was: background, floor and ceiling 


[ Please furn to page 10 | 
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—At top left, opposite page, by George Behenke, Rothschild's 


Harry Jupp, Stevens’ 


by G. C. Bowen, Lytton's . 
Minto, Carson's . 


... Left center, opposite page, by Carl James, Mandel Bros. . 
and lower left, opposite page, by Jack Boghosse, Goldblatt Bros. 
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. . Top right, opposite page, by 
. . Right center 
. . . Lower right, opposite page, 


. . At top left, by Virginia Paxson, Marshall Field . . . Top right, by Dick 
. . Right center, by Joe Kreis, Saks Fifth Avenue—- 


By RICHARD DAY 


Millinery and footwear received the major emphasis in Windy City 


displays as spring merchandise took the spotlight . . . Shoes displayed 
on obelisks at Carson's . . . Mirror-image effect sells reversible suit 


jackets . . . Oriental inspiration appears at Mandel Bros. 


KARLY every major Chicago store 
had its own “look” promotion during 
the spring season. “The New look,’ 
Now-Look,” “The 1959 Look,’ “The 
Look,” “The Costumed Look” and 
“The Lytton Look,” all were subjects of 
Windy City displays. Of all the new 
spring merchandise, millinery and tootwear 
received by far the most promotion. 
Carson's kicked off its “look” promotion 
with “The 1959 Look” using a series of six 


“The 
Dressy 


several 
glazed obelisks that 

The obelisks were in three 
papa-bear, and 
style in the right half of 
all-white window. A single mannequin had 
the left half all to herself. She wore a two 
suit that matched the color of the 


windows. Kkach contained 
wire-framed, plastic 
held the shoes. 
placed 

baby bear 


shoe 


S1zes mama-bear 


each 


piece 
obelisk 
The window pictured teatured the “ele 
gance of black lacquer for The 1959 Look.” 
The plastic ot the obelisk in this window was 
Other 


shoes 


violet. windows in the series 


bined 


COm- 


and fashions with yellow 
orange, blue, and red obelisks. 

Clement Bradley, Carson's display man 
ager, and Dick Minto, window display man 
ager, “The 1959 Look” in 
series of tour Carson's windows, not shown, 


Tall 


with 


featured another 


fashions pale 
stretched 
stood at 


promoting play green 


folding screens translucent 
material Two 
quins displayed their play clothes 


Foot-high black 


Cal h side. manne 


between 


the screens letters that 


MAY, 1959 


stood out across the hack wall spelled out, 
“The 1959 Look.” 

“The Dressy Look” title of a 
series of Rothschild’s windows 
used by Display Director George Behenke 
A six-foot square hanging panel of trans 
lucent plastic served as an eye 
catcher. The panel was made of 25 
pointed wire-and-plastic stars 
gether, looking as if they 
from a tin can cover factory 
circles were left 
stars. Three 
front of the vari-colored 
fern with orchids 
tie the panel in 
on the floor 
were 


was the 


spring coat 


“stars” 
four 
hung to 
were cuttings 
large, open 
in the panel between the 
mannequins placed in 
\ potted 
interspersed helped to 
with the floor \ bust 
wore a tur stole \dditional 
displayed on a_ set of 


were 


ScTeen 


shoes 


steps 
in the center ot each window, one ot which 
is shown. 

“The First Bloom of Spring, Your Pretty 
Kaster Hat in Morning Glory,” stated a sign 
at the right of a Mandel’s millinery pro 
motion. The sign looked like an outsized seed 
packet and contained a drawing of a morn 
ing glory It was tastened to a 
stake which was stuck into the 
to look as if the had 
and the sign had been left there 
spot. Five hats 
“seed packet” = styl 
Frames attached to the stakes 
which displayed the hats \ 
of morning glories at the far 
pair of 


redwood 
grassy floor 
planted 
to mark the 


were displayed tn 


seeds been 

similat 
window 
held busts 

Howerpot 
right 
tools 


ACTOSS t he 


and a 


outsized cutout garden lent 





Ps 


variety and flavor to the setting. Designers 


names Irame 
bu I 


while a seventh hat was placed in an upset 


were placed on the 


(One hat 


propel 
Was displayed Onl a lone 
Howerpot beside the garden tools 

Mandel's, 


ACTOSS thie 


(arl James, display director of 


used valance toot-lighting back 
wall to help outline the seed pa kets 
Marshall Fields 


effect in one of its window 


created a murror-image 


displays featur 
jacket Lhe 


ornately 


reversible sunt 
front otf the 
transparent, murrot 


ng a manne 


quin in lramed, but 
wore an all-black two 
into the 


hehind = the 


suit She looked at an angle 
mirro! \ 
MIO} Was 
or it 


prec 
hanging mannequin 
identical to tl in in 


that she Was : a i! 


Iront 
except 
Suit Ww: ame a 
racket lt 


pink sade 


image Het 
the all black Corie burt lool th 


ad Miro! 


show it 
s,a table with flower 
rug provided room 
\dditional 
plied by wide 
Hoor beneath the 
pended from the 
“How to 


the sign, “Choose a 


Was reversed to 

Two mahogany chai 
and an Oriental atmos 
phere atmosphere wa up 
moldings, one placed along the 


mirror and the other su 
ceiling above the mu 
Dual Per 


reversible sunt 


Hiave a onality, 


for one side, a bright color tor the 
Window Display Manager Virginia 
staff chose the "N 


Son, and het vs 
lor their series ot 


1 


rout bey id 
tllustrated) “Tht 


| Please 


‘7 , 
hoot 
(not 
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The Bride: 


Windows Become Stage 
For Wedding Story 


Interior lobby displays and |! windows say 

"Happy the Loveman's Bride" . . . Smilax and 

white carnations turn elevator entrances into 

unique setting for wedding fashions . . . Win- 

dows liked by uniform usage of clear plastic 

globes and bells . . . Austrian shade reproduc- 
tions make attractive backgrounds 


ROM BETROTHAL to burnt 


Loveman's unfolded the wedding story 


toast, 
Birmingham brides-to-be dur 
“Happy the 
opening the 


hetore 


ing the store's Loveman s 
bride promotion 


\labama 


scason on 
bachelors in February. 

lhe pre- and post-nuptial panorama con 
sisted of 11 displays depicting the 
various stages of the wedding preparations, 
Inside 


window 


the wedding and after the wedding. 
the store, six lobby were devoted to 
Last Wedding Words” 


the same sequence ot activities. 


CascS 
“Famous following 
Giving the promotion the 
send-oft 


ror lo« al 


entire proper 
a tashion show and reception 
Space problems re 
quired that the show be repeated four times 
from 2 p.m. until 5 p.m. on 
kebruary 22. There 


was 
brides to he. 
on the hour 


Sunday, were more 
than 400 invited guests 

Because of the shortage of space in the 
(hina Gift Shop the elevators 
on the first floor were utilized in a unique 
Chey were lined and tufted with white 
fronts banked with 
carnations. The 


lhe models dressed on the 


and 


store s 


Wa) 


satin and the were 


smilax and white scene 


is pr tured here 


second floor and were brought down to the 
first floor where they showed their finery 
to the guests on a platform in front of the 
elevators. 

Punch was served and two wedding cakes 

for the bride and groom were cut 
and served with fingertip sandwiches. 

()n display were six beautifully decorated 
tables depicting various showers for the 
bride. 

The first of the 1] 
the bride-to-be with her invitations, napkins, 
bride’s books, etc. The second featured the 
flower girls; the third, the bride’s mother; 
the fourth, the bride-to-be selecting linens, 
bedding, etc.; the fifth, the father of the 
bride with check book, money and an empty 
pocket resulting from bills for the wedding; 


show windows showed 


—From left to right across the tops of these 
pages Mrs. Virginia Salvagio, Loveman's in- 
terior display assistant, tells the bridal story 
from engagement to housekeeping in her lobby 
displays .. . Star of the cast, the bride, is at 
right center and again with her burnt toast and 
shiny appliances on the opposite page 

At bottom, opposite page, is the two elevator 
entrances changed to a fashion show setting.— 


+ Wrdew] 
dt. 


the sixth, the bride’s attendants with opera 
glasses looking for their mates among the 
groomsmen; the seventh, shown here, the 
bride in her wedding gown and gifts of 
silver; the eighth, the invited guests looking 
over the gifts of flatware and china; the 
ninth, the bride and dressed for 
their honeymoon among luggage, rice and 
travel folders; the tenth, the bride wearing 
lingerie with other lingerie displayed on 
a drying rack; the eleventh, shown here, the 
bride with cooking utensils and the inevita- 
ble burnt toast. 

Kach window contained a neat formalized 
sign written in four-line verse explaining 
the scene dramatized. To quote a few: “The 
bride is in the kitchen burning up the toast, 
the groom will eat it anyway, he thinks she 
is the most.” The sign in the bride’s win- 
dow shown reads, “The bride waits in the 
vestry room. She'll soon go down the aisle. 
She looks so solemn as a judge If she 
would only smile!” These delightful verses 
were composed by lLoveman’s consumer 
consultant, Ninette Griffith. 

Joseph Apolinsky, display director, tied 
together seven of his most important front 


groom 











windows by using large clear plastic balls 
with white plastic tops and bottoms and 
which contained white flowers and were sus- 
pended from the ceiling with large white 
ribbon. The ribbon was attached to each 
ball with large bows. Also in the _ balls 
were white lace doilies on the top and bot- 
tom. In the background of window 
was a reproduction of an Austrian shade in 
grey and white, also trimmed in large white 
ribbon and bows. Draped from the ceiling 
to the walls was a chain of plastic 
rings and bells. 


each 


side 
The other four windows contained large 
plastic bells suspended in the same manner 
as the clear plastic balls. 

In the six interior lobby cases which are 
shown in order left to right, Mrs. Virginia 
Salvagio, assistant in charge of interior dis- 
plays, told the story of “Famous Last Wed- 
ding Words.” 

The first case depicted the engagement, 
and contained a large ring, calendar, senti- 
mental records and a letter to Sally, tell 
ing her that she would be the first to know. 
A lettered strip contained the words “When, 
Darling.” 

Next came the trousseau, showing Love 
man’s building where the trousseau is to be 
purchased and miniature figures represented 
actual salespeople from the bridal 
department. Shown were innersoles, charge- 
a-plates and checks signed “Pop, Daddy, 
The Old Man and Ever Loving Father.” 
Copy read “Let’s go to Loveman’s first.” 

Parties were depicted in the third 
which contained garden tools, cookies, the 
guest list, rolling pin, confetti, towels, etc. 
Copy read “You mean, another shower!” 

The wedding came next and displayed 
the sheet music of the wedding march, invi- 
tation, white satin shoe filled with 1959 new 
pennies ; blue garter, punch cup, 
marked for Mother and 
a white glove. The sign “Well, you 
wanted a big wedding.” 


store’s 


Case 


also a 
smelling salts 


read 


The fifth case was the “going away” dis- 
play, and showed airplane tickets, old shoes 
filled with rice, money from Dad and tran- 


Mother. 
sridal 
sign 


read 
Honeymoon 


“Now, 


The telegram 
Suite at 
simply 


quilizers for 
“Confirming 
Hotel.” The 
Mother.” 


The last case was the fitting climax, the 


read 


entitled 


Was 


aftermath settling down period, 
“Housekeeping.” selow a cook 


an organdy apron with a chore list hang 


he r yk 


ing from its pocket. It read “Wash dishes, 


call Sally, dust furniture, vacuum rug, cook 
dinner, call Sally.” Also in the window was 
an alarm clock, bank aid, hand lotion, can 
opener and a note which read “Darling! | 





just can't tace you. | burned our dinnet 


again. You see, 1 was on the phone, talking 
to Sally and telling het 


you, when | 


how much | love 
smell, kind 
of like wet feathers, and it was our din 
ner.’ The larger “Neve 
Mind, Honey. | scorched bis 


quits,” 


smelled this funny 


streame! 
really like 

















Elegance in Los 


By DICK JACHIM 


Perfume and flower show at Robinson's appeals to varied 
temperaments... Brides live “happily ever after’’ in windows of 
May Co.-Los Angeles . . . Millinery blossoms at Hinshaw- 
Arcadia .. . Cool and comfortable is furniture at Barker Bros. 


. ‘ . . . > 
OBINSON-LOS ANGELES’ twenty miniature to huge ones ot iron held many of 
eighth annual pertume and _ flower | 


av" 


ing 24 


proved another striking success 
of the 
Platt, display director, created 
aWwWc-1INSpPIrineg Mort 
every 
variety and color supplied by 12 
designed o1 


windows and the main floor 
iterior, Lee 
flower wonderland 
100,000 freshly cut 
conceivable 


florists 


than flowers ot 


accented the setting tor 


the pertume promotion. Merchandise-wise, 


additional 


smatterings of women’s fashions 


| ‘) enhanced SCCTICS, wherevel 


their pres 
ence blended well with the initial promotion. 

fhis year each window carried a different 
Several were inspired by the name 


periume; tor 


Havol 
oft the instance. “Intoxication” 


by D’Orsay was presented by a musty, old 
stacked with edarrels and bottles, 


with 


wine ce lla 


accented flowers 


witl 


and freely covered 


cobwebs made ct 


rubber cement by a 
machine, others 
plea ‘ thy 


Cl lheretore 


cobweb were designed to 


many temperaments ot the 


the motits ran the 


View 
yamut ol 
classical, natural, tantasy, musical, oriental, 


cr? 


The flowers arranged in the 
to blend with the 
added 


windows, not 


WOT Sallic 


tones scene in many ot the 
vindows tor one ot the 


everything 


impact In 
rantasy shown, 
vas blue and highlighted by a mannequin in 
lormal 


wear. simulating an 


angel floating 


through the au 


Vases and urns, mostly 


antiques, trom 


—Both displays at top, and center, opposite 
page, by Lee Platt, Robinson-Los Angeles .. . 
Center, by Russell Dohoo, Hinshaw-Arcadia . . . 
Bottom, by Lee Domez, Robinson-Beverly Hills 
le Top, opposite page, by Bill Vasquez, 
Nash's Bottom left, opposite page, by 
Fred Bower, Barker Bros. Bottom right, 
opposite page, by Stanley Thompson, May Co.- 
Los Angeles— 


the flower arrangements hey were placed 
in many ways in the windows and especially 
on the counters and ledges in the interior. 
()ther arrangements framed in the 


background, depicting 


were 
practically 
either 
thers had an outdoor feeling, 
like the girl on the bench in the park scene. 
\ tormal atmosphere accented still others. 


The highlight of the interior trim was 
found around the huge clock suspended in 
the center of the floor. 
different and 
suspended, decorated the area. 


shadow 


boxes ot 


square, oblong or round 


designs 


main Here, ornate 


vases of S1ZeS also 


designs, 


Angeles 


o 


‘ ¢ 
Sa *. 
~~. a. . 1 
D . 
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Attractive shopper-stoppers adorned three 
Nash's Pasadena store. Bill 
Vasquez, display director, inspired by the 
brilliant the reversible, converti 
ble sportswear in solids and plaids, com 
each of the windows completely in 
one ot the colors. One had 
chandise. The sun in the background 
green, as were the wigs on the mannequins 
W ood chips on the floor, cactus design read 
with thorns appliqued the 
were washed with green lighting 

The other 
in composition except tor the color 
all pink and the other blue. 

Very tormal was the 
mosphere in the initial 
grouping which contrasted 
very mystic mood in the bride’s honeymoon 
Los Angeles 


dire Ctor, united 


windows at 
colors of 


posed 
green met 


Was 


ers and walls 


two windows Were identical 


Corie Wa 


predominating at 
series ot a_ bridal 
sharply with a 
wardrobe displays at May Co 
Stanley Thompson, display 
the romantic and 
tale theme, “And 
after,’ and added a prediction tor 
clothes set 


perennial tavorite tairy 


they lived happily evel 


their tu 
this in the 


ture to yomny 


including a drawing of mysti 


away 
SVITl 
tellers 


ies by 


bols easily associated with fortune 








The 
huge 


wedding display, not shown, was a 
bridemaids, 


blac k 


with many 


the 


formal afta 


and a flower girl and groom in 


formal 
The 


honeymoon display 


Weal 
wardrobe in. the 
clothes Lo! 


bride's going-away 
consisted ot 
to practically 


Stretches 


every time of day and any 


destination and type of resort 
background and the 
the theme 
and thi 


SUS) riale (| 


ot ribbon decorated the 


two large readers, one carrying 


and previously mentioned 


other the 
trom the ceiling 

Millinery blossomed in the 
Arcadia. With the 
gance, Russell Dohoo, display director, cen 
fluted col 
Manzanita branches appliqued 


caption 


mystic symbols, were 
near it 

windows 
Hinshaw trend to el 


tered each window with a white 
umn and urn 
with vibrant pink and white roses sprouted 
ot the Several 


blooms 


out urn spring hats ap 


peared as among the branche 

Kkach window carried a predominating colo 
hat Horal 
on white, cherry citrus 
lhe floors 
white \dditional 
the base of the urn, on the surrounding floor 
head. To 
the leit, a dress and coat fashion on a man 
balanced the 


in the PrOUpIIL, which Was eithes 


fiz, beige, black o1 


tones were pink and the walls 


millinery Was found Oot 


and on a wrought tron millinery 


nequin im coordinating colors 


window 
stretch (1 women s 


\ striking tashion 


greeted shoppers at Saks 
\venue-Beverly Hulls \rt Alvarado, 


brilliantly accented thie 


colors d>T t he Ti 


original tormals 
kitth 
display director, 
solid 
different size 
ot the 
as that of the 
at different 


ot the 


semble with 
bhey 


WINdOW 


bright 


lumps o wer 


Salli colo 11} each . thie 


costume, and were suspended 


heights trom the ceiling. Light 


S<illie color al > Hooded eacl \ idle) 


Creating a symphony Ol tone-upon-tonm 


riched with vlitter reflected trom the 


L hie 


bet 


blue, 
lhis 1s not 


colors were green. red. white. am 


and purple illustrated 


\ retre 


oothineg ly 


shing teeling must have reflected 


on the many shoppe 
req 
director, created at Barkel 


cool 


centerea t} 


to view the room setting 
play 
setting tot! and 
Bowel 

Ola ol pe 


noting the 
living, My 
a sumptuous 
Phi Vas 


| Plea ic 


Vlel 
( 


AvaAIIIst | 
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Denver Salutes Rockies 


With 30,000 Carnations 


By ROBERT LATIMER 


"There's gold in them there carnations" says a |2-foot tall papier 


mache miner during the annual carnation show by May Company- 
D & F, as the store pays tribute to Colorado's ranking as carnation 


capital of the U.S... . Overlooking all is a 24-foot tower of flowers 


a « 


, . 
| we ; 
‘ 


Annual Carnation Show in Denver 

this February a “Rush to the Rock- 
ies” theme was incorporated with the dis- 
play of 30,000 carnations in the store’s new 
modernistic paraboloidal building in front 
of the main store proper. The show coin- 
cided with the national convention of the 
American Carnation Society, composed of 
carnation growers. 

This is the seventh year for the show, 
which has been held in October in the past, 
contiguous with the store’s annual anniver- 
sary. However, during 1958 the May 
Company bought out the 100-year-old Dan- 
iels & Fisher Stores Company, Denver's 
major prestige department store, thus 
creating the problem of “merged” anniver- 
saries. 

The meeting of the convention of carna- 
tion growers was a natural opportunity and 
the simultaneous kick-off of the “Rush to 
the Rockies Centennial” provided a _ per- 
fect theme for Display Director Orville 
McCray. The “Rush” commemorates the 
100 years since the gold-rush days which 
originally populated the Denver area. It 
is expected to attract as many as eight 
million tourists to Colorado this year. 

Actually the carnation industry is no 
stranger to Colorado, which has more 
greenhouses for carnation production than 
any other state in the Union and_ ships 
more of the colorful flowers than any other 
section of the nation. The fact, not well 
publicized, has been thoroughly accepted as 
a result of the department store’s display 
efforts. 

Another major change took place this 
February in that the new May Company-D 
& F paraboloidal building in front of the 
new main store will contain the theme of 
the show rather than, as in the past, at- 
tempting to decorate the entire first floor, 
which is something like five times as large 
as the previous May Company store. In 
past years, 60,000 carnations were used. 

Actually, the space involved in the para- 
boloidal building is only slightly smaller 
than that of the original May Company 
store some five blocks away. It measures 
about 100 feet at the front and is slightly 
deeper. 

The western motif in the 1959 show was 
carried by two 12-foot high papier mache 
figures, representing a miner of the 1859 
gold rush, plus a crinoline-garbed feminine 
figure. Custom-built for the exhibit by a 
New York manufacturer, the muner fig- 
ures, of course, were set off by a bouquet 
of carnations in the female figure’s hand 
and a yellow carnation in the miner's gold 
sluicing pan. 


bi: MAY COMPANY-D & F’s Seventh 


Kvery color of carnation was incorpor- 
ated in the display, including brilliant red, 
pink, yellow, white, and in-between hues. 
All of the 30,000 carnations were set in 
jars contained within green papier-mache 
pots accommodating approximately 24 to 
a pot. These were set atop the center 
island fixture in each department in the 
modernistic building. 

An interesting touch was the inclusion 
ot wind-tortured pine trees from above 
timberline in the Colorado Rockies, which 
were sprayed in gold and combined with 
fashioned mannequins. Suspended from 
all of the gnarled pines were glass globes 
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10 inches in diameter, and filled with multi- 
colored carnations reminiscent of Christmas 
decorations. 

The centerpiece, towering up 
feet and built on a heavy 2 by 4 superstruc- 
ture, consisted of six successively smaller 
discs, 12 feet wide the base and 
narrowing to an 8-foot disc at the top. This, 
finished in soft apple green, set off brilliant 
pink carnations, some 2,400 of which were 
displayed from base to top. This, inciden- 
tally, through the three all-glass walls of the 
paraboloidal building, was visible for two 
blocks in either direction. For a crowning 
touch, Mr. McCray used pink organdy to 
simulate a giant carnation 2-feet wide at 
the top of the tower. As has been the 
case in previous years, the only technical 
difficulties incorporated into the carnation 
display were finding unobtrusive 
space to accommodate all of the watering 
pots and filling them with water at regular 
intervals. Building the tower 24-feet high 
without interfering with over-head lighting 
fixtures in the building slight 
problem. 


some 24 


aACTOSS 


sufficient 


created a 


Through the previous years, the October 
Anniversary Carnation Show tollowed many 
themes, among the most successful of which 
“Carnation Carnival.” In 
stance, the 


was a this in 


store was decorated with ply 
wood terris wheels, circus wagons, trapezes, 
and similar backdrops. Each of the vehicles 
or figures was draped with carnations in 11 
different blue 

Other been used in 


cluded a water pool theme, a formal garden 


including 
which 


colors, Ones, 


themes have 
atmosphere, and one instance in which the 
entire store was trimmed simply for beauty, 
rather than a central 
installation 


theme. 


The big each year has been 
handled by a crew of around 50 men, who 
carry out the installation of the flowers, all 
applied with plenty of water and earth on 
Saturday and Sunday preceding the open 
ing of the event. Personnel for each of the 
logically 
enough, Denver florists, who are hired long 


(‘arnation Shows’ have been. 


in advance of each event and who work 
long shifts through the night hours in order 
to complete the big job. 

Display Director McCray, who has spent 
25 years in the May Company stores, devel 
oped the theme in 
(Colorado Carnation 


consultation with the 


Association. from the 


MAY, 


bs Bh 


standpoint of display, color contrast and 
similar considerations. As pointed out above, 
the chief complicating factor is the neces- 
sity for every carnation to be supplied with 
fresh water daily which means that pots 
and other water containers must be art- 
fully concealed. The carnations, incidental- 
ly, are purchased outright for the display 
by the department store, with no “donations” 
as might be expected in the form of flowers. 


Pneumatic Adapter 
Converts Tackers 

A new pneumatic power adapter converts 
hand tackers or nailers into fully automatic 
tools in minutes, yet having the operation 
economy of the hand machine, 
manufacturer, Heller Roberts 
ing Corp. of Cleveland. 
available trom the firm at 
avenue. 


claims the 
Manutactur 
Information is 


Olli 


( arnegie 


New Chicago Manager 
For Penn Metal 

Ralph L. Leaf has been appointed Chicago 
district manager of Penn Metal Company, 
Inc., Parkersburg, W. Va. He will handle 
expanded metal, metal lath and 
structural framing. Mr. Leat 
joined the company in 1953 as clerical as 
sistant in the expanded metal division. Later 
he became manager of the order and billing 
department, and last year he returned to the 
expanded metal division as product develop 


sales of 


Penmetal 


ment supervisor 


Selexor Displays Appoints 
Account Executive 
Selexor New York City, 
Monteverdi. lormerly dlis 
Macy & Co 
manager in charge ot department store and 


Displays, Ine., 
has appointed J 
play executive with R. H. as 


’ 


showroom division 
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», Sposi! LOVe 


fs 


lr 


distracting 


Hike RE IS nothing Mio 
and repelling in an otherwise at 


tractive display than tor the show card 


to be imcongruous with the predominent 
thie mic. charactet Ot mood oT the setting 
More importantly, unless the show card does 


state the cold tacts ot the 


it is failing to support its role 


miore than just 


ict handise : 


mn display merchandising it must also 


{ nhanes thie mers handise 


\n imettective 


show card 1s just as much 


a sales deterrent as an uncooperative sales 
man. the happy note 1s that the difference 
i the cost ot producing outstanding show 
cards rather than poor ones 1s negligible 
With the coming ot show card lettering 


machine thie re has been a noticeable failure 


among many displaymen to devote as much 


attention to sign design as back in the hey 


dav ot hand-letterineg lhis is not. as many 


old-timet claim, an stmevitable deficiency 


of the machine, but can be blamed largely 


upon a lack ot effort and ingenuity on the 


part of displaymen themselves 

lo prove that this laxity 1s not universal 
are some show cards by Idward Long, dis 
play director tor Oppenheim Collins, But 


lalo. N\ \ We are sure that 


and around Buttalo AVTCCS 


everyone 1m 
with us that her 


] mavgination and artistry at work 


OPPENHEIM COLLINS 
requests the honour of your presence 
o! a privote 


Spring and Summer 
Bridal Fashion Show 


Tuesdoy, February Third 


\ 
“wf 


at 8pm 


Top Of The Town 


sixth floor 


Invitations ovoilable in the 
Bridal Salon, third Hoor 


32 





Ettective 
Show Card 
Designs 


Don't blame the sign machines 
or low budget for your in- 
effective signs .. . It's lack of 


imagination and __ ingenuity 


that's to blame ... Cut papers, 
rollers, flowers can be put to 
work by the sign department 


\t top left and top right are two cards 
utilizing cutout papers to create the design. 
Here, hand-lettering is used, but machine- 
lettering in the new modern type taces could 
have been substituted. The card at top lett 
has yellow and orange papers applied to the 


black background. Strips of black, white, 
shocking pink and blue paper provide a 
hackground for the black and white hands 


at top right 

At bottom lett 1s 
to which 
heart 


a machine-lettered sign 
and cardboard 
There 1S na 


artificial blossoms 
attached. 
this 


most 


cutouts are 


end to ways in which idea can be 


adapted even by the busy or least 
creative displayman 

Next to it 1s The 
word “Sale” \iter 


this dried the rest of the lettering was done 


another unique card 


Was applied with a roller 
hy machine Lhe only Worry here is to 
contrast so 
that the message will not be lost 


DISPLAY WORLD 


in} seeing the sign 


choose ink colors ot sutti ient 
interested 
inventive 


would he 
other 
The 


passed 1] to the 


work of 


displaymen along this line informa 


ton will certainly hye 


reac Ts 









Dann-Dee Display Fixtures 
Moves to New Location 
Karl Dann of Dann-Dee Display Fixtures 


that the firm has moved to 13] 
S. Wacker drive, Chicago, in the heart of 
Chicago's garment industries. 
conditioned 


announces 


The new air 
consist of 2300 
square feet of display area. The firm will 
be carrying a complete assortment of dis- 
play props, materials, foliage, fabrics and 
novelties. 
plete metal display fix- 
tures, store racks and accessories tor every 
type of retail store will be available. 


show rooms 


Besides seasonal displays, a com- 


line of wood and 


ree consulting service is available to all 
retailers, Mr. Dann states. 


Display Manager Named 
Hess's Director 


George KE. Glasser, graphic arts display 


manager, was elected director ot Hess 
Brothers department store in Allentown, 
Pa., recently. He had been with the store 
for 29 years. Mr. Glasser, a native Allen 


Hess 
painter in the 
when all 


Brothers in 1929 as a 
department at a 


tonian, joined 
time 
signs hand 
He pioneered new devel 


sign 
merchandising were 


drawn or painted. 


opments in the department which now pro 
duces all the 
throughout the 


graphic arts displays used 


store and in the windows 
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and then vor 80 days, 
this Fall, smar: windows, 
superior interiors and 
exteriors... «nd soaring 
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Practical Display Suggestions 
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iy Save on apparel! | 
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“iil GREAT AFTER EASTER 
aed SALE 
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for Every Store +m: 


ALE EVENTS and seasonal promotions quoting the sale price and card copy can IDEAS aul 
S are an important part of the operation be cut out of homosote, painted in a bright 
of any retail department store and for yellow; in this case, a brown suit should be B U LDI N G S .\ L E S ° 
this reason I am devoting the entire page featured on the stand. The plywood base, 
this month to some effective sale window covered with a length of grass matting or 
display ideas. suitable decorative paper, can be reused in 
During the years I worked in the store other trims. A length of round wood stock 
planning department of Sears Roebuck & is used to support the arrow. 
Company [ noticed the great amount of (D) OUT THEY GO 
effort, expense and planning that always 
went into the preparation of colorful pieces 
of art work, posters, banners and other eye 
catching display props for seasonal sale 
promotion. They were all specially de- 
signed to tie in with each definite sale event. 
In most cases, the art work and sign copy | 
repeated that used in the local newspaper . : 
advertising. Store Decoratives, Fixtures 
Whenever possible, this relationship should Contained in Catalogue 
he established so that the basic ideas em- W. L. Stensgaard and Associates, Inc., 
bodied in the newspaper advertising will 346 N. Justine street, Chicago 7, has a new 
receive the additional punch as they are = “[)ecor-Vaec Catalogue” available for the 
noticed in the window displays. asking. It contains many of the firm’s latest = . hor A terrific new catalog 
(A) This window display was designed — architectural decoratives, departmental signs describing the com- 
to attract maximum attention of customers and display panels and accessories. Also , ' 
er , ames plete line of VUE- 
passing by on the sidewalk and the large available are several new catalogue pages 
poster or panel at the left, installed flush containing open selling fixtures. | ‘oon MORE display turn- 
with the window glass, will do just that. or: tables and BREVEL 
The panel at the leit features the sale . 
price, large and powertul, with a coat or COMING UPI animation motors. 
suit featured on an attractive mannequin Pal Month May 1-31 
in the center. This type of window display National Hearing Month May 1-31 | Write for your copy today. 
will STOP ‘EM: SHOW ‘EM: and _ tell National Foot Health Month May 1-31 Use the handy coupon above! 
them the sale price in the few seconds it May Time is Picture Time May 1-31 
takes to pass by any window. American Bicycle Month May 1-31 
The panels or poster flush with the glass, Goodwill Week May 3-9 
box in the window forming a large shadow National Home Demonstration 
box and powertul lighting should be con- Club Week May 3-9 
centrated on the merchandise featured in Let’s Go Fishing Week May 9-15 
the center. The art work can be worked *Mother’s Day May 10 
out im a combination of red, white and  WNational Girls Club Week May 10-16 
black, the conventional sale colors. 
(B) Another window shadow box idea me og hata eos ene ne 
; a QUIET PRECISION MADE 
that can be installed at a minimum cost Armed Forces Day May 16 DEPENDABLE GUARANTEED 
by using a length of wide paper with the National Cotton Week May 17-23 | TROUBLE-FREE VERSATILE 
center cut out, as indicated. Klood lights National Maritime Day May 22 
should be installed im back to highlight “Memorial Day May 30 
the figure displayed im the center. With a National Circus Week June 1-7 And For Your Animated Displays: 
little more effort and expense, the same Playday USA June 1-30 
idea can be worked out using wallboard National Recreation Month June 1-30 
or homosote to form the shadow box. Old Maids’ Day June 4 
These types of sale displays can be used Race Amity Day June 8 
in a complete battery of windows and they *Flag Day June 14 
will tell the story that store is conducting an Father’s Day June 21 
important store-wide sale event, to all the National Humor Week June 21-27 
prospective customers passing by. National Safe Boating Week June 27-July 5 
(C) This unit can be used in a men’s WNational Picnic Month July 1-31 
wear sale window as an effective center National Hot Dog Month July 1-31 
piece and the large eye-catching arrow — “Independence Day July 4 
(DISPLAY WORLD will be glad to 
furnish the name and address of any of the 
SOURCE SERVICE sponsors of the above-mentioned events. 
If in any of the illustrations in DIS- Many of them make available free posters 
PLAY WORLD you see some property, or other display material, as well as ideas Quiet, versatile, efficient Brevel 
fixture, mannequin, or other display for displays tying in with the occasion. motors are designed for maxi 
equipment which interests you particu- Simply address your request to the Editor ein poe — a. ae ie 
larly, we will be glad to supply you with a ; ee ae aac Goan ee 
DISPLAY WORLD, Cincinnati 1 Hn any motion | 


the source from which it can be ob- Write for details 
tained. Just address your inquiry to the “These observances of a national nature do 
Editor, DISPLAY WORLD. Cincinnati not have specific sponsoring organizations RPORATION 
l. and it will have prompt attention. supplying promotional materials; however, po : 


local groups can usually be contacted. 601 WEST 26th STREET © NEW YORK } Y 


Ses eee eee eee eee eee eee ee ee, 
VUE-MORE 


Kush me a free copy of your new 
six-page Catalog. 


is the theme 
embodied in this unit designed for use in 
a window or store interior display to pro- 
mote the SALE of men’s shoes. I[t will tell 
the shoe “close out” story at a glance and it 
can easily be constructed out of plywood 
and painted in suitable bright sale colors. 


Name 

Ttitle 
Company 
Address 


City State 
DW-5-59 
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VIZ-U-BILT 
Merchandisers 














VIZUSELL—system for store wide merchandising 


THE METAL MAN... 
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service available in the merchandising and display 
equipment field. In America’s largest chains, in thousands 
of independents, Darling equipment has consistently 
proven its ability to increase sales. Darling's convenient 
showrooms are Staffed with experienced merchandising 
representatives, ready to serve you without obligation. 
Call or write today! See how easy it is to join the 


DE Tallaycaaa-ialem com 4a-t-)e-1am ele) ile-e 


VIZUPOLES 


GARMENT RACKS 


SIGNING and 
METAL DISPLAY EQUIPMENT 


FORMS 


L. A. Darling Company, 300 N. Matteson St., Bronson, Michigan 


Please rush the following catalogs . . 





VIZ-U-BILT Merchandisers GARMENT RACKS 
VIZUSELL Merchandising System SIGNING and METAL EQUIPMENT 
| VIZUPOLES FORMS and MANNEQUINS 
MAIN OFFICE «+ BRONSON, MICHIGAN NAME_. 
DISTRIBUTORS IN ALL NEW YORK CHICAGO LOS ANGELES COMPANY. 
PRINCIPAL CITIES 47 W. 34th St 222 W. Adams St 1828 S. Flower St. 


ADDRESS_ 
a 

















NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








UNE MARKET 


De ember, 


WEEK: “Seek roses in 
snowflakes in 
trom the 


June” is a 
syron put it but, 
with the variation, it provides a good open- 
lines on our coming Market 
The snowflake, which is pertection 


switch way 
er tor a tew 
Week 
in conception and execution, is one of na- 
finest and has 
symbol of As such, it 
the many things, with variations and adap- 
that NADI members have taken 
world around us to bring to the 
trade a constant assortment of new display 


ture s creations become a 


(hristmas. is one of 
tations, 
trom the 


items and ideas. 

The snowflake, therefore, will be our sym- 
bol for this Market Week. It 
will appear in all of our pre-show and 
showtime promotion. So seek snowflakes in 
kudos in December 


( hristmas 


lune, if you want 


— NADI — 
REPORT: As the days to 
showtime away, our scoreboard shows 
W NADI booked to exhibit. Fif- 
teen firms will be using huge exhibit areas 
1 over 1,000 square feet. Several firms are 
Among them are 
Materials Company, D. 
(;arrison-Wagner, American 
(;reneker Corporation, L. G. Char- 
rot and Decorative Plant. They will occupy 
most of the third floor at the Hilton. In all, 
the exhibits wall be spread over three floors. 
[he rest of the firms making up the ex- 


PROGRESS 
melt 
members 


taking entire ballrooms 
the Allied Display 
(,. Walhams, 


lixture, 


hibitor roster have also signed up for more 
space than ever before. As a 
Market Week 1s a 
stage, all of 


result, this 
this early 
for another 


sell-out at 
which augurs well 
successtul show 

have 


(ne reason why so many members 


taken large spaces is the need to show new 


display items just as they might appear in 
interiors and exteriors. That 
conditions could be 
possible Thus it 


store display and 


store windows, 


way actual displaying 


simulated as closely as 
will be simpler bo man 
“dress rehearsals” 


will be 


agement personnel to get 


ot how their stores dressed up for 
the coming selling seasons 

(going the limit to exhibit also fits) in 
which draws a 
trade 
shows and show attendance figures to shifts 
The 
exhibits are moving into 
levels this Attendance is 


trace and 


with the economic indicator 


relationship between participation at 
over-all picture is a 
lrade 


im the economy 
bright Cone 
new record yeal 
buying 


indicates an optimism that you al 


higher tor all events 


activity 


38 


June 21 to 25. 


most had to search for last year. But now 
that business is brisk at 
and NADI members seem to 
be fully in accord. 

Krom the buyer standpoint, a tour of a 
show of this magnitude makes possible a 
successful search for sales and praise-win- 
ning materials. And such a search might 
well spell victory in the struggle for the 
consumer dollar in 1959 — and the consumer 
dollars. 

Figures 
income, 


the consensus is 
1959 shows 


has 
disposable 
and fixed 


show that consumer 
what’s left after taxes 
expenses, is higher than ever. Retail sales 
figures reflect this indicator. Figures for 
the first lap of 1959 show that the consumer 
is in a buying mood and ready to spend 
when goods and prices are right. Add to 
this the fact that spending is often linked 
to how goods are shown, in short — show- 
manship and merchandising, and you have 
a winning line-up. Any store, therefore, 
that wants to maximize its profit potential 
for this boom year should provide now to 
capitalize on this widespread optimism. 

How? Just come to Chicago in June and 
The site is the Conrad Hilton hotel, 
The pleasure of your com- 
pany would be most welcome tor us and 
eye-opening for you. 


see ! 


NADI — 

THE CONCORD HOTEL: This famous 
luxury hotel will be the vacation site for 
our GRAND PRIZE winner at Market 
Week. The prize will go to a registrant 
and will be a vacation for two any time 
after Labor Day into the fall season. 

The CONCORD is located at Kiamesha 
Lake near Monticello, N. Y., about 90 miles 
from Manhattan over new super highways. 
It features superb cuisine, luxurious accom- 
modations, all types of recreational facilities 
including two golf courses. The greatest 
names in the world of sports, entertainment 
and make the CONCORD their 
headquarters for pleasure and relaxation. 
Add to this guest list, two names from the 
world of display, sometime between Septem- 
ber and December. 


business 


Details on how the GRAND PRIZE will 
he awarded will be outlined in the next 
newsletter. 

— NADI — 

NOTABLE: “Win, Place and Show—Ef- 
fective Exhibiting” by Rudolph 
Lang, for year§rs director of interna- 
tionally known trade expositions, is a new 


Business 
many 


book sent to us recently by Oceana Publi- 
cations of New York. It covers all the 
basic questions about the value and plan- 
ning of business shows. 

Author Lang delves into his own long 
history of successful trade shows to de- 
scribe the major “do’s” and “don'ts” of good 
showroom-ship. The book presents a prac- 
tical and readable guide to effective plan- 
ning, expert coordination, staffing, publicity 
and evaluation of exhibits. It covers those 
points most frequently raised by manage- 
ment: Should we exhibit? Who will man- 
age our presentation? What are the 
factors? What type of show is best for us? 
Included are all the important checklists ex- 
hibitors need for keeping tabs on work in 
progress. It makes a fine addition to your 
business bookshelf. 


cost 


— NADI — 

CLIPPINGS: “American Salesman” 
magazine is featuring a two-part article 
on the power of display as a salesman’s 
tool. The April and May issues will carry 
the feature. The author is Lassor Blumen- 
thal, who contacted us while doing the re- 
search in connection with the article. The 
magazine is published at 355 Lexington ave- 
nue, New York City 17, where you can write 
for copies. We will also endeavor to run 
excerpts of the manuscript in the next news- 
letter. 

— NADI — 

REFLECTIONS: Now prominent in 
news, and even showing up in 
association-sponsored institutional adver- 
tising, are two questions in the area of eco- 
nomics which concern us as individuals and 
as producers. As individuals, in our role of 
consumers, and as producers for consump- 
tion, we are affected by how everyday eco 
nomic problems are resolved. That is the 
area of interest tor our purposes. 

The two questions concern inflation and 
the extension of fair trade. Inflation, caused 
by deficit spending and by rising labor costs, 
without a corresponding increase in produc- 
tion, raises prices and lessens purchasing 
power. Sprawling inflation lessens the value 
of savings, insurance and pension plans. 
In the long run inflation will harm all of 
us. We should therefore give our support 
to any step designed to curb creeping infla- 
tion before it breaks into a gallop. For in- 
flation control, the emphasis should be on 
monetary and fiscal controls, for inflation 1s 


business 


over-expansion of money and credit. 


DISPLAY WORLD 





The other question, fair trade, also means 
higher prices to the consumer. There 1s 
nothing “fair” about it from the consumer's 
point of view. A government survey demon- 
strated that prices of fair traded items ran 
20 per cent above prices for the same goods 
in areas where prices were not pegged and 
protected. 

Fair trade also runs counter to the prin- 
ciple that in a free enterprise economy, busi- 
ness efficiency should be rewarded. Instead 
it keeps the marginal and inefficient retailer 
in business. This type retailer would have 
little interest in good merchandising, better 
displays and more effective promotions. 

An excellent publication, in pocket-book 
form, that will provide many of the answers 
to our present day economic problems 1s 
Henry Hazlitt’s “Economics in One Les- 
son.” Mr. Hazlitt also writes a weekly col- 
umn for “Newsweek” magazine. Well worth 
reading. 

NOTEWORTHY: Springtime in Green 
wich Village is launched by a parade called 
“Salute to Spring.” This year, Zaria Dis- 
plays, which is located in the Village, con 
tributed one of the featured floats for the 
event. It was a life-size replica of the 
Villager’s Town Crier. Thousands witnessed 
the procession of bands, floats and marching 
columns. The parade took place March 21. 
We salute Zaria Displays for their civic 
spirit. 

— NADI — 

NOTICES: “Women’s Wear Daily,” in 
their Tuesday display news roundup, men- 
tioned that the NADI was making its ftacili- 
ties available as a clearing house for “job 
tips.” 

We had several calls on the employe 
side but not a one trom employers. How- 
ever, from our files, we were able to relay 
information about possible jobs to those 
who called. 

One caller sent his resume. It indicated 
20 years of display experience at all levels 
with major Eastern stores. The summary 
also stated extensive experience in creating 
display ideas, purchasing display materials 
and setting up windows and interiors. For 
more information about this job seeker, 
please write to the NADI at the Hotel New 
Y orker. 

— NADI — 

ON DISPLAY: March was really show 
month in New York City. Many NADI 
members were either in town as exhibitors 
or as visitors to see the trade shows. 

IK xhibiting at the Variety and Chain Store 
Equipment Show were Artificial Plant Com 
pany, Bulkley-Dunton, L. A. Darling, Lus 
tra-Cite Industries, Morgan Sign Machine 
Company, Showeard Machine Company and 
the Amplex Corporation 

At the Toy Show, this was the NADI 
line-up: Jee Bee Toy Creations, Artistic 
Displays, Nesbit Industries, Standard Cellu 
lose and Novelty, and Decorative Novelty. 

Visitors at the NADI office were Tom 
Hughes of Garrison-Wagner:; Fritz Olt 
manns, Connie Woelky of Bulkley-Dunton; 


David Sloan, Sid (,ard and Joe 1) (,razia ot 
Display Associates and Gil Weinberger of 


Met-Wood Floral Manutacturers 
See you in Chicago in June during Mar 


ket Week. 
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To carry our A TRAFFIC STOPPER” nea uke tHIs 


USE 


Bulkton 
SEAMLESS 
RIBBON 
ROLLS 
ava ila ble in 


@ 2 in. x 100 yds. 
@ tin. x 100 yds. 


@6in.x 50 yds. 


@8in. x 50 yds. 


Order the Best 
Insist on BULKTON 


SEAMLESS 


Available in the following 


@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
© 107 in. width x 50 yds. - © Sheets 26 in. x 40 in. 
@ Scatter for your floor 


Dont Be Switched | _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card ... Jobber Inquiries Invited 


BULKLEY DUNTON & (O., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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Film on Bow-Making 
Available Free 


‘Lie- Liv (,1it Wrappings, 
boulevard, Chicago, has 


Z500) 
made available tot 
ire howing a lO mm color 

photography 
V“\ cergec ‘| he 
otographer has used special elastic lenses 
optical effect 
into each othe 


(alled “Tie ‘Tite 


making, featuring spectacular 


by tamed Lite photographer 


te) produce nH kale idoscopiK ’ 


vith colors tusing 
(,0-Round,” the = film 
stylized ultra-modern, carnival-like 
\fter the introduction by Weegee, 
follows a little girl who visits 


the carnival. She 1s 


Na “i 
etting 
the camera 
heguiled as she watches 
a carnival attendant at a booth make bows, 
decorations 


help 


flowers and other 
(lose-up hots of the 
learn how to 
The film may be 
from Modern Talking Picture Service, Inc., 


| Fast 54th street, New York City 


ornaments, 
hows viewers 
make them themselves 


obtained on tree loan 


Zaria Company 
Plans Series of Exhibits 

Zaria Display’s space on th 
floor of The Display Center, 400 
avenue New York City, will be 
ally for exhibit purposes Lhe 


plans a 


used lites 

company 
series 
variety of ideas and techniques 


a primarily custom house and thereby in 


dicating the derivation of unusual line items | 


Zaria will show “Zaria 
Swedish display to the 
“Work” implying not 
fine modern art and 
craftsmanship integrated with use, publicity 


at production prices 
at work” trom 
Broadway stage 
merely “things” but 


and advertising 


Desk Name Plates 
Have Display Use 


The Desk-Sign Manufacturing Co. ot 223 
S. 6lst street, Philadelphia, has developed 
name plate holder, in a triangulat 
black that 


Space Io! mserts 


a plasts 


shape Ol polystyrene, provides 
in the 


executives. 


ample replaceable 


space normally tor names ot 
these 


merchandise and price identifi 


Stores have found diverse uses Tol 
holders to! 
cation as well as its original intention. For 


information write to the firm 


Carraway Returns 
To Volk's, Dallas 


[Duane Volk’s, 
Dallas, as display manager tor the Highland 
Park and new Big ‘Town 
opened Kkebruary 26. He 
Pulliam, who recently resigned to enter the 
\rmy Mt 
as display 
store. He lett the 
display manager tor the A 
Oak Clift three 


Carraway has rejoined 


stores, which 
succeeds Charles 
vee Carraway was with Volk’s 
V olk’s Oak 
organization to become 
Harris & Co 
ARO. 


manager for live 


store years 
Flair Owners Win 
On "Beat The Clock" 

Mi and Mrs 
Flair Mannequins, “Beat 
the Clock’ television program, coast-coast, 
on March 15 


prizes 


Leeds, 


appeared on the 


Jerry owners of 


Lhe tu ky couple took home 
Polaroid 
a $200 dress, 


a cosmetic kit 


assorted consisting ot a 
camera, 50 pairs of stockings, 
and 


purse, shoes 
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Logan | 


film on bow- | 





exhibition | 
lighth | 


of exhibits emphasizing the | 
inherent in | 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N. R. OD. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





The L. J. Charrot Co., Inc. 


ARTIFICIAL FLOWERS 
36 \WWest 37th St. WI 7-1687 
Visplay Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Noveliies and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Fashion Displays 
1) W. 31 St., NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 


991 Sixth Ave. CHickering 4-7165 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Floats, Nettings, Bubbles, all finishes, Natural 
Shell Novelties, Apothecary-Show Globes, Labora- 
tory Glassware, Jewelstones, Prisms, Wiregoods. 
Also—Permanent Showroom at the Display Center 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 








Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 
of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 
Miya Company, Inc. 
39 East 28th Street MU 5-351) 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 


WI 7-7618 











Royal Tinsel, Inc. 
42 Greene St. WO 6-5733 
MFRS. OF TINSEL GARLANDS 


Tarnishproof Silver and Pastel Colors 
Send for Free Color Card 





Louis Schneider Corp. 
6 Eas? Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Noveliies 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 
DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 


It’s Always MARKET WEEK in New York 





ew ae 


in effective sales promotion! 


Here in New York matchless displays by its famous stores, together with its large 
and diversified display industries, can lend inspiration to your own display imagina- 
tion and enable you to grasp the display potential in its entirety. So you will act 


wisely if you make New York your display market place. 


ITS ALWAYS MARKET WEEK IN NEW YORK 
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Lubin, Calit. This is another 
example of the expanding popularity of the 


abstract 


Sacramento, 


forms in burlap finishes in men’s 
Here Mr. Perkins 


well balanced 
window 


created 

men’s suits 
the 
three-quarter mens figure and an accessory 
unit in white shirt, tie and hat. Both 
abstract covered in potato-tone bur- 
lap. The thinking behind this type of 
form is that it doesn't detract trom the mer 
chandise. 

\t the bottom ot 
motion 


wear displays. 
an exceptionally 
and furnishings with use otf a 
have 


races 


the pare 15 the colortul, 
fence around the construction site of 
Kn kerbocker 


the new Federal Savings and 
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Loan \ssociation Bronx § ( rosby 
New York City. With its simu 
lated steel girders and multi-shaded panels 
of blue, gold and lavender and with a bright 


avenue 
branch in 


red paint bucket that is raised and lowered 
by an overall-bedecked Father Knickerbock- 
er, the fence actually makes a sight it would 
be all but impossible not to notice. 

that the 
is creating a sense of excitement and antici- 


(Comments so far indicate fence 
pation in the neighborhood. It was designed 
by The Zlowe the 
advertising agency, and installed by Stanley 
Glaubach Displays, New York City. 

A model jet engine used in National Air 
lines Jet Stars is stopping trafhe at White- 
Hardy, New York City. 
men's store is using a jet theme in connec- 


Company, Inc., firm's 


house This quality 


tion with its. strato-stream light-weight 


The 


has moving parts has been one of the store’s 


clothing promotion. jet model which 


most successful window attractions. Kdward 
Swanson is display director. 
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Silverblatt Addresses 
St. Louis Display Guild 


As the third speaker in the forum of tour 
monthly addresses on the program entitled, 
Display Speaks, sponsored by the St. Louis 
Display Guild, Nathan Silverblatt, managing 
editor of DISPLAY WORLD, on April 7, 
chose as his subject, Stand Up and Be 
Counted. He _ stressed the importance of 
displaymen becoming more versed in mer- 
chandising, sales promotion and advertising 


to become better oriented to general store | 


promotion. By acquiring this added knowl- 


edge they will be able to confer with their | 
related store executives and thus acquire | 


greater recognition. Thus only can they 
win the favor ot store management and be 
given an opportunity to sit in on all sales 
promotion conferences. They can then 
STAND UP AND BE COUNTED with 
full confidence that a higher place has been 
earned for themselves in the retailing struc 
ture. 


Senker New President 
Of Screen Printers 

Harold L. Senker, formerly vice-president 
of the Screen Process Printing Association 
of Philadelphia, succeeds Mr. Harry Pein 
in the presidency. Mr. Senker’s enthusiasm 
for the screen-process method of printing 
makes him well qualified for this new role 

Mr. Senker and his father, Philip, func- 
tioning under the name of DISMAR, oper- 
ate one of the fastest-growing screen-proc- 
ess shops in the East, specializing in the 
creation and selling of seasonal displays and 
promotions. Their syndicated line of ban- 


ners, pennants and specialties is carried by | 
most of the important display jobbers trom | 


coast to coast. 


Edwin Dimling Joins 
American Fixture, Inc. 

Kdwin C. Dimling has joined American 
Fixture Inc. as director of architectural 
services, eastern division, and will operate 
from the New York City showroom and 
offices, 11 West 42nd street. Mr. Dimling 


is well-known in the department store field. | 


He has made many contributions to the re- 
tailing industry, working with architects and 
store planners to bring “open selling” and 
“visual merchandising on a national scale 
to the buying public. He has been asso 
ciated with many fine firms, such as Gim 
bel’s ot Pittsburgh, Associated Merchandis 
ing Corporation and Richard Krueger. He 
has been called on many times to lecture on 
retail problems and to acquaint store execu 
tives with the latest trends in modern re 
tailing and merchandising. 


More Space Added 
By Ben Walters 


In addition to showrooms and manutat 
turing plant at 156 Seventh avenue, New 
York City, Ben Walters, Inc. has taken three 
additional floors totaling 10,000 square teet 
of space on West 20th street, for ware- 
housing their new colloid treated fabric 
Sculpt-O-Fab and for manufacturing and 
coloring Scatta-Flakes. Very shortly, they 
will, at this location, manufacture and color 
sawdust, cork and various other plastics for 
floor coverings and tor decor use. 
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Display Directors Love 


BUTLER 


Display Products 





Butler Stands for Service! 





JACK COBB, Executive Display Designer, BLOOMINGDALE’S, NEW YORK, Says: 


“Uniformity in seamless papers is important, regard- 
less which of Butler's 47 fashion colors we use. When 
we run low on a certain color we know, when we 
order from the Butler distributor, that new rolls of the 
same color will be uniform, and therefore permits us, 
with confidence, to plan our use of seamless and the 
various color-coordinated novelties. We depend, of 
course, on the fine service of our Butler distributor to 
deliver Butler display materials when we want, where 
we want, and on time!"’ 
Superior Fashion Colors - Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 


WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES .. . 
and name of your nearest Butler Distributor. 


Room 703, The DISPLAY CENTER, New York 


BUTLER PAPER NEW YORK CORP. 


655 Madison Avenue, New York 21, New York 














Display for the Small Shop... 


All Aboard the S. S. Vacationland 


By ANNE DANIELS 
Display Fashion Coordinator 
Evelyn Gibson Gowns 
Portland, Oregon 


Whether promoting resortwear for 
the trip to faraway places, fashions 
on the high seas or stay-at-home 
boaters, a boat deck scene is time- 
less — year-round setting for re- 
laxed fashion apparel of the small 
shop .. . Look to the yellow pages 
of your telephone directory for 
willing collaborators 


ITH VACATION time coming up, 

\¢ here is a timeless display suggestion. 

Send your mannequins, wearing just 
the right summer vacation fashions, aboard the 
S. S. Vacationland. Of course, this winter, 
the window can become the S.S. Tropicana, 
taking them for a cruise to the warmer cli- 
mates, while wearing the featured resort 
fashions. 

Boat travel is timeless, and the boat deck 
theme can be used whenever there 1s an urge 
for gomg places. Suggesting vacation clothes 
in the right atmosphere might even give your 
just the spark to really 
take that dreamed-of trip. 


In my vacation displays, as in all displays, 


sidewalk audience 


| heleve in realistic 


worn. My 


showing clothes in a 
where they'll be 
mannequins go to all important civic events 
and suggest to the viewer that she get some- 
thing new 


atmosphere 


to wear to each event, such as the 
opening of the symphony season, a ball, even 
the opening of the football or baseball season. 
[he scene or atmosphere must be created at 
minimum cost and | must always remember 
that it is the clothes I’m 
background must stay in the background in 


both theme and coloring. 


selling, 


In considering the idea of a ship’s deck for 
cruise and resort clothes, | felt | could spread 
my costs over a few weeks by using the same 
throughout, and changing the 
clothes as the ship progressed southward. The 
way it turned and all the 
changes cost me nothing but a few signs, was 
most effective, and lots of fun in the doing. 

One of my 


background 


out, the window 


most effective 
yellow pages of the telephone directory. Lots 
of things develop while going through these 
interesting pages in search of free ideas 

My first thought for ship atmosphere was 
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and the 


tools is the 





afford me _ the 


deck chairs, which would 
opportunity to show more merchandise. Deck 
chairs are made of canvas, so | looked up 
canvas products in the directory. After con- 
versing with a few, | came to Waagmeester 
Canvas Products. Mr. Waagmeester caught 
on, even elaborated on the idea at considerable 
expense to himself. But he was glad to do it 
for the fun of it, and besides, many of our 
customers were also potentials for him, as 
boating on the rivers and lakes is one of the 
main pleasures here in the Northwest. It is 
good public relations, he knew, to have your 
name on a courtesy card in the window of 
one of the smartest specialty shops in the city. 

Mr. Waagmeester, a tall, wiry man who re- 
minded one of the Vikings, drove me out to 
his plant to help myself to anything he had 
in the place. I selected six captain’s chairs, 
which he recovered with brand new green 
canvas, also three life preservers, one large 
and two small. 

I wanted to get the effect of a 
around the window somehow. He suggested 
making this of pipe. He cut lengths of pipe 
the exact size of the window and made up- 
right supports of pipe to hold it in place. The 
day the window was to be installed, he came 
down himself, built the railing all around, hung 
the small life preservers on the railing and the 
large one on the wall, then laid rope and an 
anchor in true seaman fashion on the floor 
near the railing. He even shined a sharp 
hatchet with a red handle and placed it against 
the wall. 

Signs reading S.S. Tropicana in red letter- 
ing were made on white paper the size of 


railing 

















life preservers and attached to them. On the 
small one placed in front I added ‘Courtesy 
of Waagmeester Canvas Products.” 

Our ship was ready to take on passengers! 
The mannequins were dressed in clothes suit- 
able for a brisk walk around the deck. Wire 
half-mannequins in suits and travel coats sat 
in deck chairs. I did not try to carry out a 
definite color scheme—just neutral tones and 
gay accents that harmonized with the green- 
backed chairs and red touches in the signs. 

The following week I changed to sun 
clothes with shuffleboard sticks in the manne- 
quins’ hands and pretty cottons on the seated 
figures, some full-skirted and some slim. 

The third week was just a week before 
Valentine’s Day, so I turned the deck into the 
captain’s Valentine Party. (In the summer- 
time, this might just be the captain’s dinner. ) 
Invitations to the party were printed on red 
hearts placed in the life preservers. A specific 
request of the party was that guests were to 
wear Valentine hats. The mannequins were 
dressed in formals for resort and cruise wear. 
Our millinery helped me make some heart- 
trimmed headgear that the mannequins either 
wore or held. 

This window was a success in many ways. 
First, it gave me the chance to show seven 
extra costumes without the feeling of crowd- 
ing, as the props took up little space. Sec- 
ondly, it was a selling window. Third, it 
cost nothing but a “thank you.” 

With summer just around the corner, | 
hope the “S.S. Vacationland” will take other 
mannequins on such a successful and expense- 
paid trip. 
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Dip it... 

Drape it, 
hape it..% 

PLASTIC 





Waterfall Designed by N. B. Wiggins, Display Mgr., 
Hemphill-Wells, Lubbock, Texas. 


@ Priced right to reach more dis- 
playmen. 


@ Sold in single and double widths, 
25 and 50 yard rolls. 


@ Light weight 82c per yard; 
Medium weight $1.14 per 
yard and Heavy weight $1.64 
per yard. 


@ Sold with a money-back 
guarantee. 


gna 
156 7th AVENUE, Sealpt Ofeb 


= NEW YORK 11, N. Y. a 
en ae iglom ALgonquin 5-1500 —te Sg 
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“DRY RUBBER CEMENT 
in STICK form 


Mounte Fosters Invisibly 


indoors or out 







eve 





Dab it on dry—makes posters stick 
to anything, come off clean. Can't 
stain, wrinkle or curl paper. Won't 
mar surfaces. 


Fite of ORY-stik /3c/er 
4 merchandiee anywhere 


Window trim or mass display DRY-STIK 
does ut quick, clean, easy. Rub lightly on 
paper get) )=opressure-sensitive adherence, 


temporary or permanent Completely re- 
places old-fashioned paste, mucilage, liquid 
tacks, etc. 


work 


SPECIAL TRIAL OFFER! 


coments, pins, staples, Lasts 


lorever Saves time. money, 





Order with $ post- 
confidence— = . t paid 
SATISFACTION $ 4 
GUARANTEED! or $5.28 per doz 


Tested & Approved by 
Marshall Field Walgreen 
Sears Roebuck & many others 


— reer 












DRYstik Company Dept. 335 
4356 N Kedvale Ave. Chi 
= l enclose $ Rush postpaid bars 
- DRY -stik at 2 for $1 00 12 tor $528 
- 
@ Name . 
—t ompany Name _— 
@m Addres-» ——— , 
ft its . __. “Lone State 
a» @p Ge a Gb Go Ge a ee i - 2 2 = 








DISPLAY 
NATURAL 


Garlands & Gourd 
Strings 
and Fiesta Colors 


(2"—18"—24"—30"—36" 


TITAN ASSOCIATES 


150 West 34th St. 
New York 1, N. Y. 


In Natural 
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Display By Itself 
No “Cure-All” — 
But a Good Start 


By GEORGE DEL FAVERO 
Display Director 


Parisian's, Birmingham 


ISPLAY 1s a dimensional 

which you interpret a merchandise 

idea into a reality. At the same time, 
display must give a simple and direct pre- 
sentation of merchandise. Your windows 
reflect your store’s personality and should 
always an element of surprise and 
warmth. Display in itself is not a store’s 
“cure all,” but the right merchandise at the 
right time, displayed with dramatic vigor, 
will help sell more merchandise than most 
high cost mediums. 

You must remember, unlike expensive ad- 
vertising space, window is a 24-hour 
365-days-a-year service. It 1s do 
as you please. Give your windows an honest 
appraisal. Allot your window space accord- 
ing to your depth and volume. Follow the 
dictates of your cash register, not your own 


process in 


have 


space 


yours to 


personal desires or pet departments. 

\n intelligent approach to display win- 
dows begin with alloting a sufficient 
budget to cover maintenance expenses such 
paintings, 
papers and mannequins. 

Timing in display is of the utmost im- 
portance. Your windows should be versatile. 
You must be able to take advantage of the 
weather and events. Allot space accordingly ; 
this is of utmost importance to small stores. 
| suggest having a “display log” keeping a 
record of the windows you trim, the dates 
that you put them in and the response. Use 

for next year’s window 
from your past mistakes. 
the more responsive win- 
dows. I would suggest getting a promo- 
tional calendar which the important 
dates and holidays and use it for hard to get 


must 


as: fixtures, seasonal toliage, 


barometer 
|Learn 
on 


it as a 
planning. 
Elaborate 


has 


ideas. 
\dvertised merchandise should be dis- 
played prominently in your window. Dis 


play, unlike advertising, shows dimension, 
color and texture. 

(Qne misconception about display is using 
your windows to push old merchandise. 
You should windows to best ad- 
vantage and to do this you should use new 


use your 


and vital merchandise. Use this merchan 
dise as a feeler on which you can reorder. 
The consequences are: more units — sold, 


more profits made and more customers satis 
hed 

The subject of crowded windows has been 
and will always be controversial but as | 


see it there is one remedy which is worth 
trying. Less merchandise, the alternative 
being the practice ot changing often. 


Crowded windows have a tendency to stay 
in an unhealthy length of time, gathering 
dust and dirt because they are harder to 
change. Windows changed often with not 


only less merchandise but with timely and 
responsive merchandise usually have more 
beneficial results, as more customers make 
it a habit of shopping more often to see 
your new and exciting merchandise. 
Displays must begin with a selling idea. 
Your merchandise must instigate that idea. 
Your displays must be bold, neat, informa- 
tive and inviting to leave a lasting impres- 


sion on your customers’ minds for future 
reference. 

One important phase in display is the 
coordination of merchandise and related 


items. Color is a good vehicle for continuity 
in your window. When you are trimming 
in mass—for instance, men’s’ sportshirts, 
where you use the same pattern but differ- 
ent colors—it not cost anything to 
seek out the complementary colors or to 
use as an example, either all red shirts on 
top, blue, green, etc. Use the popular sea- 


does 


sonal colors. Know your customers’ likes 
and dislikes. Color coordinating is the 
essence of suggestive selling; meaning 


“extra money with less effort.” 

Merchandise coordination, in brief, is the 
strengthening of the impulse of buying by 
the suggestion of related items such as 
bags, gloves, shoes, millinery or umbrellas, 
which either by design or color complement 
particular garment. I[ call this pre- 
meditated display. Exploit this inexpensive 
primer at no extra cost and watch it keep 
the cash register busy. 


one 


In conclusion, here is a check-list which 
every displayman should’ review’ while 
standing in front of a window he has just 
completed. If all of these questions can be 
answered in the affirmative, you can be 
confident that your display will bring in the 
customers. 

Are your windows clean throughout, in 
cluding the glass? Is your background up 
to date and painted at least once each sea- 
Have you sufficient overall window 
lighting? Are your mannequins in good 
condition? Is your carpeting in good con- 
dition, free of lint and water marks? Do 
you use props and build-ups that are corre- 
lated and advantageous to your windows? 


son sr 


Has your merchandise been pressed? Has 
your merchandise been color keyed to har- 
monize? Does your display have a selling 
idea or a theme? Does your background 
harmonize with your merchandise? Is your 
display properly accent lighted? Is your 
display properly signed? Are you display- 
ing the right merchandise at the right time? 


Gibraltar Display Division 
Acquired by Mead Containers 
Agreement for the acquisition of the Dis- 
play Division of the Gibraltar Corrugated 
Paper Company, Inc., by Mead Containers, 
Inc., of Cincinnati, wholly owned subsidiary 
otf The Mead Corporation, was announced 
recently by William J. Cassady, Jr., presi- 
dent, Mead Containers, Inc. The Display 
Division of Gibraltar is one of the most 
prominent producers of point-of-purchase 
material in the country. Aside from displays, 
which also include dump bins, shipper dis- 
plays and counter units, Gibraltar’s Display 
Division makes such specialty products as 
overleat wall 
decorative items. 


covering and_ single-face 
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Plastic Fern Planter And Bamboo Foliage 


Life-like green plastic fern and bamboo 
foliage for spring and summer displays. 
For additional authentic flowers and 
foliage plus other display material, 
write today for your FREE copy of 
Spring and Summer Display Supple- 
ment No. 92. 
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Son SMALL LEAF 

- “ BAMBOO FOLIAGE 
No. SGW-1105 — Grace 
tul bamboo foliage with 
four small green cloth 






leaf clusters. Overall 
size 16 . _ 10 
by 38 in. 5 

Per doz. $21.00 





PLASTIC FERN PLANTER UNIT 
No. SGW-1399—Nine green plastic 


fern branches of assorted lengths 


arranged in tripod plastic dome ———__ 
planter . holds 





(‘enter wire each 

fern leaf rigid yet flexible. Branch LARGE LEAF . ’ 

es are set in styrotoam insert BAMBOO LARGE LEAF 

covered with green moss. Planter FOLIAGE BAMBOO FOLIAGE 

is light green with black wrought No. SGW-1103 No. SGW-1104 \ larg 

iron legs Planter size 15 in. wide Four clusters of irrangement 24 in, by 60 in 

by 21% in. high. Overall unit 72 in. green veined leaves in an a! with six clusters of gre 

high. rangement 24 in cloth leaves $ 

Complete Unit $29.50 : y 42 in. Each $2. 95 ha *, 4. 25 

Planter only $5.95 ‘er doz $29.50 Per doz $42.50 
2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 





Attractive ren rronr 
Invitations Highly flexible — shelf width 


and spacing can be varied to 


to Self-Service fit the merchandise. Overall 


size 20” wide by 60” long by 


38” high. Two leg styles: ta- 
and Self- Sales! pered round wood with brass 
ferrule, or tapered metal with 

brass finish. Choice of attrac- 





Attractive open displays, set tive wood grain exterior fin- 
off by the rich, modern ishes; interior finish neutral 
beauty of these Store Kraft enamel. 

fixtures, are powerful incen- - 

tives to pick up, inspect... 

and buy. 
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Store Kraft, for 














FLOOR 39 years planners, 

MERCHANDISERS designers and manu- 

Your imagination is the only rrr facturers of quality 

limit to the variations possible fixtures. 

with this unit as it can be 

equipped with glass shelves, ee 

wood shelves, hang rods or a | The STORE KRAFT Mt Co 

combination of shelves and g. . 

rods. Three sizes: 30” x 60”, | 259 No. Main, Beatrice. Nebraska | 

48" x 60", 60” x 60": two-tone | | Please send information on open front showcase j 

tan or two-tone gray. Legs | |] Please send information on floor merchandisers | 

tapered round wood with brass | U explain your "STEPS. progr eh io be mr “ I 

ferrule or tapered metal with | | understand there is no cost or obligation for a | 

brass finish. New X-end de- preliminary survey , 

sign adds X-tra strength and Name 

beauty. ! (Attach to your letterhead) ! 
ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee oe 


MAY, 1959 47 








Polk 


48 





EXCLUSIVE IN THE U.S.A. 
Replica of an Original 


( J Scilla 


(Gt dl 


19.95 


First time at this low price! 
27 inches high. A magnificent full 
round reproduction of an original 
wood carved Florentine cherub. 
Moulded with exactness, of light- 
weight, durable, hard rubber com- 
position, for indoor or outdoor 
display. Guaranteed completely 
washable. Lacquered white finish. 
Individually packed. F.O.B. Phila- 
deiphia. When ordering please 
send check or purchase order. 
HAND RUBBED GOLD ANTIQUE 
Each $27.50 
Special Designs on Request. 


Authentic Antique 
Reproduction Center U.S.A. 


> MEMBER 
co Vutleod NA 
925 Arch Street 


Philadelphia 7, Penna. 


a OO 





ELEGANCE IN LOS ANGELES 


[Continued from page 29] 


chairs, drapery and throw pillows in pale 
and bright blues and greens surrounded the 
room. The hooded fireplace on the right 
was brass, as were the legs of the hearth 
bench nearby and the other accessories. 

All was set off against a white sculptured 
rug creating a contemporary living room of 
elegance. 

Lee Domez, display manager at Robinson- 
severly Hills, was inspired by the tie-in 
of the shirt maker dress in a millinery 
promotion. To obtain full impact for the 
selling points of the new design, which were 
distributed on the front as well as the back 
of the dress, he cleverly placed the manne- 
quin facing a huge mirror in a white regen- 
cy frame. The reflection in the mirro, of 
course, showed the front of the dress. 

On the right of the mirror, gold millinery 


arms accented by metal pear leaves were 
uniformly spaced in a vertical line. On the 
floor, a brown streamer-type reader with 
one end curled under slightly and the other 
pinned with a rich brass head push-pin car- 
ried the caption in beige hand lettering, 
which read, “Flattering Feminine Look.” 


M & D Store Fixtures 
Produces a New Brochure 

M and D Store Fixtures has produced a 
colorful new brochure available for hard- 
ware, garden center, paint, lumber, sporting 
goods, toy, hobby, automotive, gift, liquor 
and pet stores, and non-foods in food mar- 
kets. A profusion of both drawings and 
photos of gondolas, wall sections and fixture 
accessories with specifications and prices 
are shown. Copies are available on request 
from M and D Store Fixtures, Inc., 6 North 
Michigan avenue, Chicago 3 or City of In- 
dustry, Calif. 
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OuTPOCR SPOETS... 
) MARRIED, Has 
THREE CHILDREN. 
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<7 * BEEN FoR PAST Six YEARS 
ey AT WARREN BRANCH 
: ee WHERE HE HANDLES 
Ba hy THREE stores. 


DISPLAY DIRECTOR. 


STIOUSS-NIRSHBERG Co. 


UNIVERSITY, WHERE HE STU- 
DIED ART AND PAINTING. 
SERVED APPRENTICESHIP 
AT SMZOUSS- HISRSHRERGS 
YouNGS TOWN, OHIO, HIS LONG 
AMBITION. 
WorxEP UNDER OLD 
MASTER IN DISPLAY FIELD } 
MOrrRiIS L. BLACK Fore 
More THAN Z5 YEAS. 
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HAS DANCE BAND KNOWN AS 

“MUSIC OF THE HouR’” 

PAST Bi YEARS. “COVERED 

MIDWEST WITH TOMBONE AND ORCH- 
BSTRA. ACTIVE IX AUT-MORI 

GreoTtTo BAND ....1S CURRENT PIPESIDENT. | 


++ WVARIGEN, OHIO 
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MOBILE EXHIBIT BOOTHS 


[Continued from page 23] 


white with gold-colored dots; foreground of 
many colored glass plates; and in front 
of this the sewing machines illuminated by 
a radial system. Since the booth was sup- 
posed to appeal to women, bright colors and 
lots of flowers and foliage were used. 
The firm represented by the booth at top 
right produces plastic materials. White is 
the main color of the booth with a gaily 
colored heap of variegated plastic panels 
covering the middle of the white field. The 
turtle is the trademark of the firm. In nine 
photograph cases one can see the different 
products of the subsequent processing of the 
raw material or the semifinished product. 


At the center is a unique and modernistic 
adaptation of the outside tent hall. In some 
exhibits, for example, in agricultural exhib- 
its which must often be built on open ground 
without permanent halls, it is ne« iry to 
set up tent halls. Needless to say that tents 
make a primitive impression. However, 
there are a few ways to give the ugly tent 
a modern and nice appearance. ‘This booth 
shows such a solution. A normal tent with 
a saddle roof is divided at the ridge of the 
roof and is mounted in two halves. The 
second half, however, must be rotated so as 
to form two roofs in the shape of a desk 
(see photo). Then one takes a square timber 
with grooves for window panes and puts it 
at the front face and side face of the desk- 
roof tent. Only plain panes are used. To 
the sides one could also attach a striped 
shutter made of hard board panels. ‘This is 
a relatively inexpensive solution to make a 
tent construction more attractive. Further- 
more, the effect can be increased by build- 
ing the back wall so that it projects into 
the open space. A booth similar to this was 
prepared by A. Heilmaier for the Agricul- 
tural Fair in Munich in 1957, and another is 
scheduled for the same fair in 1959. 

The last booth at lower right is one of 
five booths designed to advertise the avail- 
ability of this new product on the German 
market and to show the various uses to 
which it can be applied, from stockings to 
automobile tires. To demonstrate this im- 
pressively one uses live demonstrations with 
sound and picture, with lectures and fashion 
shows, with scientific explanations and 
demonstrations of models. For this purpose 
one sets up about 200 seats in front of a 
stage. On this stage the scientists, actors 
and models lecture about everything inter- 
esting concerning the advertised product. 
Glass show cases of different shapes are 
arranged around the stagelike central con- 
struction. The show cases contain every- 
thing that can be made of Perlon 


Herzberg-Robbins Makes 
Chicken Wire Forms 


Now making mannequin and bathing suit 
forms trom chicken wire is Herzberg-Rob- 
bins, Inc., 110 West 30th street, New York 
City. These are novel and different and 
can be used in the conventional manner 
or hung from a wall or ceiling. These wire 
forms come in various colors and also in 
straw, sand and stone. Write to the firm 
for information. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY t, NEW YORK 
EXeter 2-3890 
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Get Set for Fathers Day 


Men's wear merchandisers eye all-out promotion 
during 50th anniversary of Father's Day .. . 


Fathers Day 
< fr S. 


” 
* ®. 
~ 


Sales already second only to Christmas .. . WAST ors 


Display helps available from Council . . . Don't 


forget appeal to women, who buy 75 per cent 


of gifts for Dad 


A\THER'’S DAY, celebrated this year 
on June 21, is the biggest single men’s 


merchan- 
In the past 20 years, every 
but two, 1955 and 1957, Father's Day 
have over the 


merchandise promotion in 
dising history 
VCadal 
sales increased in volume 
preceding ycal 

Phis lather s 


(ouncil, since 1936 the national organization 


year and next, the Day 
this 
a mammoth 50th Jubilee Anniver- 
sary of the founding of Father’s Day in 1910. 
Phe actual birthday ts in 1960. 

During the 
ally three 


purchase material, including the official pos. 


spearheading promotion of event, 1s 


planning 


1959 promotion beginning usu 
weeks prior to the Day, point of 


ter shown here, will be featured in windows 


A DAY TO APPLAUD 


iC Ay Nt Mata 


and interiors of thousands of stores through- 
out America and will stress the public 
service theme “Juvenile Integrity Starts at 
Home.” 

The success of this promotion can best 
be judged by the startling fact that, for 
1958, Father's Day gift sales amounted to 
more than $300 million. The several weeks 
prior to Father’s Day have become a gift- 
buying period second only to Christmas 

Statistically, figures revealed by the Coun- 
cil indicate that 75 per cent of all Father's 
Day gifts are purchased by women. The 
average gift is about $10. There are ap- 
proximately 35 million fathers in the United 
States to give some indication of the poten- 
tial sales. 

Various poster, streamer and sticker ma- 
terials can be obtained at,cost from Father's 
Day Council Inc., 50 E. 42nd street, New 
York City 17. 

Shown here are photographs of some of 
the outstanding individual Father's Day 
displays in 1958. Each of these stores placed 
strong emphasis upon the display function 
in promoting the occasion. 

\t top left is one of 11 windows designed 
by J Howard director 
of The Crescent, Spokane, tor Father's Day. 
This one is devoted to Father 
hours by featuring a 
The central theme, “Re- 
kather for He's a_ Jolly 
Fellow,” was repeated in each window. Re 
volving illuminated barber poles attracted 
the eyes of passersby to the poster and the 
white table. The 
posters and barber poles were repeated in 


Schneider, display 


and his 


business wash and 
ensemble. 


member, 


Wweaf®&r 


(500 vd 


merchandise on a low 


the other windows and interior ledges. 

George K. Payne, display director of 
Woodward & Lothrop, Washington, D. C., 
used “Designed for Dad” slogan for his 
promotion. A wire-sculpture head, drawing 
board and rolled blueprint dramatized the 
theme in windows and interior. One of the 
larger windows 1s at top right. 

At Gimbel Brothers, Philadelphia, Display 
Director A. Van Hollander tied together 
his Father's Day promotion with the tele- 
vision program “Father Knows Best” and 
completed the statement with “and deserves 
the best from Gimbels Mens Store,” 
for a frank merchandising pitch. Photo 
blow-ups of Robert Young, star of the 
television series, were used throughout the 
series. One of these windows is pictured 
here at bottom right. 

At Dallas, Neiman-Marcus’ Men’s Store 
displayed gifts for men in a reverent atmos- 
phere with a strong selling effort. Merle 
Cunningham was in charge of this promo- 
tion. Playing a prominent role in each 
display was a_ ftree-verse poem entitled 
“What is a Father?” This large card hung 
at the rear subordinate to the merchandise. 
In each window a single line of the poem 
was emphasized. A travel wardrobe display 
in the series is shown at bottom left. 
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Unmatched for spark .. tral conomi pal .. Nothing, but nothing, 

can match the sparkle ¢ P | Glass Tinsel in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 


Fabulous FIBREBOARD DISPLAYS by Joymaster 


A colorful new medium that adds 








fresh display possibilities to your yall pte me eT Pay _ a at CORSE SHORE 


floors and windows ... at an 


amazingly low cost! 


Now, get big, eye-catching dis- 
plays with a minimum of effort 
and expense! These fabulous 
fibreboard displays set up in 


minutes to create a vivid set- 


ting for an UNLIMITED variety we we DISPLAYS FOR EVERY PROMOTION! 


of merchandise! And each dis- Christmas Fireplaces — over 9° tall, as 
shown; also available without chimney @ 
Display-size super-markets — more than 
just miniatures @ Bedroom Ensembles @ 
Kitchen Appliances @ Giant Blocks @ 


Wild West Setting @© many, many more 


play is so complete and realistic 


it looks custom-made for your 


For complete information, write or phone: 


sales theme! Lightweight, easy- 


to-handle — and so durable TOYMASTER PRODUCTS CO., INC. 


they can be used over and over! 235 Clifton Boulevard, Clifton, N. J., 
New Jersey, Phone: PRescott 3-8100-1; New York: LOngacre 3-1760 

















AROoOW 
ruthie), bile TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





1-32 eS 
GUN TACKER — | 
Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings ond wall posters. 






Use where heavier, longer staples are needed. 
ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


5 _ 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
we 63/16" to 9/16" leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 
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| —TOP PHOTO: Pictured are new officers and members of the board of directors of the Southern Cali- 


fornia Display Association: Front row, left to right, Roland Silvestri, part owner of Silvestri Studio, 
treasurer; Lee Hansen, free lance displayman, publicity director; Mel Keith, display director, Phelps- 


| Terkel, president; Ed Mitchell, display managr, Ohrbach's-Downtown, vice-president; Bill Vasquez, 








| centered on each diaper. The upper wall of 
| the department is covered with alphabet 


| adjustable by means of keyhole strips. 


| ed inside the brass ellipses identify the shop. 


| 


| justable. Merchandise is displayed on the 


display director, Nash's, board member. Second row, left to right, Dick Franklin, display and art 
director, Abbey Rents, board chairman; Garry Kay, manufacturer's representative, board member; 
Donn Greer, free lance displayman, board member; Angel Pla, display director, Swelldom's, board 
member; Fred Bower, display director, Barker Bros., board member; Joe Blatt, owner, Advance 
Printers and Enterprises, secretary . . . Missing in the photo are Stanley Kaczmarek, display director, 
Regal Shoes, and Don Lord, display director, Fedway-Westwood, both board members— 


—BOTTOM PHOTO: Past presidents present at the installation of new officers of the Association 
were: Front row, left to right, Roger Pickett, sales promotion manager, Rathbun's; Harold Kelly, 
display director, Desmond's; John Flotten, semi-retired free lance displayman; Paul Smith, display 
and sales promotion manager, Rankin's; Ralph Dickey, display director, L. A. Dept. of Water & 
Power; Suren Holmes, display and sales promotion manager, Wineman's . . . Second row, left to 
right, Louie Craig, store manager, Nash's-Arcadia; Glenn Baugh, display director, Silverwood 
stores; Ray Fertig, display director, Foreman and Clark stores; Stanley Thompson, display director, 
May Company''s West Coast stores; Dick Franklin, display and art director, Abbey Rents; Ray 
Elliott, display manager, Desmond's-Wilshire; Bill Meissner, display director, Ohrbach's-West Coast 

stores; and Jim McCracken, display director, Sears, Roebuck-Inglewood— 


_ - sd 


MACY'S-BAY FAIR: The entrance to the sporting goods depart- 
PLANNED FOR DISPLAY ment is framed with 6-foot wooden panels. 
{Continued from page 17] A dropped section is completely covered 


with grooved panels in green. The sign for 
the department is of white painted block 
letters attached to the green overhead. In- 
side the shop, the walls are painted green, 
The column centered in the entrance to the 
shop is covered with white perforated board 
panels and used for display. A low base 
circling the column below the panels is also 
used for display. 


interest behind the displays. Chairs for the 
department are upholstered in orange and 
in yellow. 

Hanging ‘prop’ diapers identify the in- 
fants department, with the diapers attached 
by clothes pins to a line stretched across the 
shop. One large pink letter of the name is 


An excellent example is the gadget section 
illustrated with this article. Grey perforated 

An overhead brass grid in the cosmetic board squares line the center wall and 
shop sets the mood tor that department. gadgets wey attached to each of the re 
White block letters applied to panels mount- Below each gadget is a tag or label giving 
the price of the article. Brass edged cabi- 
Brass light troughs are supported by white, nets set below the perforated board panels 
saleted ental chantsls. “The heck wall ie have stock housed behind sliding doors. 
Merchandise is displayed in glass separated 
bins on top of the cabinet. Brown cutout 
block letters identify the shop. 


paper. Wali shelves in this department are 


painted a shell grey, and glass shelves are 
supported on keyhole strips, hence are ad- 


glass shelves and in the counter cases as This arrangement permits the highlighting 
well as on the counter top. The counters of a great variety of gadget merchandise 
are framed in brushed brass channels. with stock readily accessible. 
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In the silverware section, customers may 
make their selections in comfort, seated 
before a low counter. Three rows of brown 
velvet panels hold complete place settings. 
Above the display of silverware is a punched 
brass overhead light trough that illuminates 
not only the displayed silverware, but the 
micarata shelf below. A table built around 
a column is decorated with red velvet panels 
and featured silver, hollow ware items are 
displayed on it. 

A city night scene in the sleep shop backs 
a line-up of beds and bedding. The rear 
inset wall is painted blue and a cutout black 
silhouette of the night skyline is mounted 
against the blue. Brand names of the 
various beds featured in the department are 
applied to the upper sky. The shop sign is 
applied in white letters high on the wall, 
above the city scene. 

One long wall in the curtain department is 
crossed by horizontal wooden strips to 
which are attached white wooden window 
frames. These frames are adjustable to 
various heights. Also, the frames can be 
easily removed and the curtains displayed 
on them changed. The upper section of 
wall is trimmed by metal channels and a 
wooden valance, a pleasing finish for the 
curtain display below it. 

Designs in the Laundry and 
Shops identify those departments easily. The 
designs on the pale blue upper wall are 
colorful sketches of featured merchandise 
sold in the departments. The walls are 
covered with perforated board to display a 
variety of merchandise. Low, wooden draw- 
below the displays house stock. Dis- 
plays are arranged, on the shelf above 
the drawers, as well as large merchandise 
on a floor platform. 

A corner area features home lighting. 
The ceiling of the section is dropped and 
covered with tongue and V-grooved panels. 
An assortment of ceiling lights is depended 
from the dropped ceiling. The walls of the 
section are covered with perforated board 
panels and wall lamps are displayed on the 


Hardware 


ers 


too, 


panels. A floor base in the center of the 
area is used for accessory display. A blue 
sign with white letters stretching across 
above the low hung ceiling identifies the 
shop. 

The result from department to depart- 
ment is the maximum of merchandise dis- 


play — in a truly handsome modern setting 
for Macy’s in Bay Fair. 


Treasure Chest Firm 
Address Corrected 

The correct address of The Republic 
Company, suppliers of the Treasure Chests 
and Lucky Keys, mentioned in NADI News- 
gram in the April issue, is 75 W. Van Buren 
street, Chicago 5. 


Cold Light Process 
Enhances Color Pictures 


Any ordinary colored lithographed mural 
or print that is treated by the Cold Light 
Process takes on a reflective brilliance that 
gives depth and dimension. Colors appear 
deeper and richer. This method has many 
uses in the display field. Information is 
available from Scientific Products, 1842 
Byron street, Chicago 13. 
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PUT THE “SQUEEZE” / 9 


ON DISPLAY = 


any tacking 
requirement. 


| cae 


COSTS! 
ine Get simplified sal 


tacking with fast, jam- 
proof performance. De- 
signed with the display 
man in mind to give you 


sturdy, lightweight con- 
ae 


: renee Fat Pe 7 
HANSEN wou: TACKERS 


SIMPLE « SPEEDY « SURE 
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SAVE TIME WITH gee 
—\ 
HANSEN VEST-KIT a 


Assures you of a handy sup- 
ply of staples at all times. 
Packed 1000 staples per kit. 
Slips into shirt pocket. 


Jj 
iit 
A.L. HANSEN MFG. CO. 


ae 
“SIGNFRESS” 


SHOW CARD AND POSTER MACHINE 


h 
~~ v} 
ae 7eatae? | SPEED...-SIMPLICITY 
mm LOW UPERATING COST-..-LONG LIFE 


MODEL “A” a 


With new “Magnetic” type 
lock up. Greatest advance- 
ment in sign machines within 





a 
MUTT Ti 
/ .. 


' it 


IY 

















last 25 years. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 


arrangement. 


MODEL "B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 


from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX E-144, ADRIAN, MICH. 
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MANNEQUINS 


whe 
- 


WIRE 


and FORMS 


Ladies... Men 
..- Children 


Different and 
unique, these chick- 
enwire forms will 
give your displays 
added = flair. 


Versatile —can be 


an 
used upright or 
hang from a wall 
or ceiling. EXCEL- 
LENT FOR BEACH. 
WEAR. 


Available in 
white, 


black, green, blue, 


natural or 


pink colors. 
. 


Write for further 


aul information. 
By: 


PEna 6-3585 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y.. 
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DISCOVER 
NEW SALES 


WITH FERROCRAFT'S 
NEW KEYSTONE TABLES 


New sensational table sets that curve to the 
right or left, that stack or circle for hun- 
dreds of unusual displays. Ferrocraft’s origi- 
nal keystone shaped tables (all tops 12 x 12 
x 12 x 6) take the ache out of space pains. 
IN SATIN BLACK HEIGHT EacH 
OT-6 6” $ 3.95 
OT-12 12” 3.95 
OT-18 18” 3.95 
OT-3 set of three assorted 10.95 
OT-9 set of nine (3 each height) 31.95 


Also in brass at slightly higher cost 


See Your Display Jobber 


ERROCRAFT 
Morgantieid Kentucky 


¥ ¥ 








Column Troubles? 


Canadian store turns selling 
floor into forest to commem- 
orate British Columbia's Cen- 
tennial . . . Later adapted for 
Christmas decor 


VER WONDER what to do about those 

large columns that serve no earthly pur- 

pose at all except hold up the store roof? 
(Of course, they are valuable at Christmastime 
as anchors for strings of garlands and orna- 
ments, but throughout the rest of the year 
they stand bare, except for occasional at- 
tached signs. 


Not will have the occasion to 
turn its selling floor into a veritable forest as 
did the branch of Woodward Stores Ltd. at 
Port Alberni, British Columbia, Canada. Dur- 
ing timber-rich British Columbia’s Centennial 
Year celebration this theme was quite apropos. 
Pulp paper and logging are the predominant 
industries of the area. 


every store 


There were 21 trees in all, each consisting 
of “bark” measuring 12 feet by 9 feet. This 
“bark” was made from heavy building paper 
base on which brown kraft paper was pasted 
and pleated to form the striated appearance of 
wood. This was then treated with sodium 
silicate, painted and high-lighted, then joined 
together with cedar strips. 

The 


several 


withstood 
summer to remain 


cedar branches amazingly 
months of a hot 
green and fresh looking. 


Colorful authentic totem poles were inter- 
spersed throughout the store to break the 
monotony of the mass of trees. 


Century Sam, the miniature symbol of the 
Centennial year, stood on small platforms on 
each tree-column. Above him were suspended 
gold-colored medallions bearing his likeness. 
The impish figures measuring 34 inches in 
height were made of styrofoam, jolo and 
paper. Sprays of artificial dogwood, British 


Columbia’s national flower, were arranged at 


the base of each tree. 


The response to the original promotion was 
so gratifying, according to James Hoffman, 
manager of the display department, that the 
same arrangement ws used at Christmas by 
giving the trees a different color treatment 
with diamond dust and flocking. Twinkle 
lights were placed in the cedar branches. 


An amazing footnote to the story is that 
the entire cost of materials for the original 
promotion came to only about $300. 


New Glitter Materials 
Offered by Richoux 


Richoux Co., Inc., 1133 Broadway, New 
York City 10, announces a complete line of 
aluminum foil glittering materials for dis- 
play, ornaments, greeting cards, textiles and 
laminated plastic materials. These include 
acetate, iridescent, glass and mylar glitter 
in all colors. Sample cards and other de- 
tails will be sent on request. 
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EASTER: THE PITCH PIPE 
OF NEW YORK DISPLAY * 
[Continued from page 21] Pinned down sleeves 


Speaking of new views of shoes, Sidney ° i 
Shneer came up with a display, pictured go in e 


here, for I. Miller & Sons that was guaran- 





teed to stop customers—not to mention / 

the competition—in their tracks. To , you can convert your SUIT and 

dramatize I. Miller’s invitation to “Happy | Shirt Forms from stiff, silent 

Easter Parading,’ Mr. Shneer used five | statues into EYE CATCHING, 

composition board cutouts, in contrasting de- | LIFE and ACTION with ARMS. 

signs, to suggest the light-footed motion that | A 

black calfskins “snowdropped” with white | rms allow garments to hang smoothly 
. buttons, bows, and bandings would bring mi- | and naturally without pinning 


down or padding . . . even on old 


lady on a certain stroll down the avenue. 
out-moded forms. 


“Fifth avenue,” in this instance, was a 


white, rubber-based sidewalk. | ft 

To this it may be added that the windows | rms i eee Frcs 
on the off-Fifth-avenue approach to the | ‘ dieesh uni ate 
store, not shown here, provided an effective | lack tatiee . make dressing 


build-up. Here, shoes from other I. Miller | 


ee all garments simple . . . Save Time. 
lines floated on white filigreed squares or 





were arranged on a beige carpet. Multi- | “ACTION ARMS" are made of wood and 
colored strips of paper, suggesting spring | brass with 2-way bullet swivels that turn to 
leaves, furnished the proper seasonal touch | 180° and 360°. 


and helped I. Miller to say, “Happy Easter!” 


Easily attached to any form 
At B. Altman, Anton Heller, display d1- 
rector, perhaps taking a cue from John 


: 7 , | Only $8.95 pair 
(junther, boasted “Inside U.S.A... . our | 
Young American Designers invent a new | UNCONDITIONALLY GUARANTEED 
sense of ease.” The designers, whose work 
is seen here, included Julie Isles (left), 
Ellen Brooke, and Donald Brooks. The 
white panels, with signed art work by Dick DISPLAY Al DS CO. 18115 MIDDLEBELT RD., LIVONIA, MICH. 
sanks, were accentuated by the black back- 
ground and the black and white tile floor: WINDOWS ARE THE EYES OF YOUR STORE... ATTRACT EYES TO THEM 
the orange of the cummerbund supplied a 
high spot of color. 
A short walk off Fifth avenue found | 
Laurence Bartscher, display director at 
Henri Bendel, in what might be termed 
his Green Period: green Richter-designed 
fashions with matching accessories, green 
screens, palms in green pots —in short, the 
green that a winter-weary Manhattan is 
looking forward to. 





Buy them at your dealer or order direct 














VISUAL-AID 
MANNEQUIN 
ART COURSE 


Presenting a new 
teaching curriculum 





Darling Elects 
Directors, Officers 
The following directors were elected at 
the annual meeting of stockholders of the | 
L. A. Darling Company, March 9, at the | 
| 
| 


company office in Bronson, Mich.: Richard 
T. Archbold, Coldwater; Henry R. Bloch, 
Toledo: Oliver G,oshia., Toledo: Paul [. 
Moreland, Detroit; Norman A. Price, Chi- 
cago; Jay A. Pritzker, Chicago; Louis E. 
Yunker, Toledo. 

At the director's meeting which followed 
the annual meeting of stockholders the fol- 
lowing officers were re-elected: Richard T. 
Archbold, president; CC. J. Devere, vice- 
president: E. C. Mathews, vice-president; 
Robert W. Stocker, secretary-treasurer. 


The entire course is formulated on a 
scientific basis: a student immedi- 
ately acquires technical and artistic 
dexterity, while learning the art of 
repairing, refinishing, and repostur- 
spe ing mannequins by correspondence. 

Hanging Wire Basket 
Contains Foliage 
An attractive and colorful arrangement of | 


live-looking incredibly-detailed plastic foli- 
ages and flowers is contained in an outdoor- 


indoor hanging flower basket of green wire. | ’ f / 
The basket 1s moss filled. It comes in two | Us O annequtr r C O 





WRITE FOR A FREE BROCHURE TODAY 





SIZES. Additional information on _ this | 


decorative may be had from Adler-Jones 509 MAHONING AVENUE — YOUNGSTOWN 2. OHIO 


Co., 521 S. Wabash avenue, Chicago. 
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(Continued from page 14) 


available on up-to-date interior methods of 

N displaying toiletries, notions, stationery, 
ATURAL PREPARED candy and cookies, toys, housewares and some 

FOLIAGES , wOOD fashionwear, concentrating on self-selection. 

The following is a portion of an editorial 

by Godfrey M. Lebhar, editor in chief of Chain 

Store Age, as it appeared in that issue: 

) - 

TROPICAL Store managers and displaymen who are 











keeping ahead of the procession are refusing to 
ACCESSORIES be handicapped by techniques which are no longer 
adequate for today's new conditions. Take, for 
* CALIFORNIA nn agg | _ on ee a sige oo 
| ends. ertainly long counter runs have eir 
* FLORIDA advantages, but some managers have concluded that 
¢ PHILIPPINES | such advantages are outweighed by the fact that 
AVAILABLE AT YOUR | they don't provide enough feature-ends to get the 
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| most out of fast-moving items. Some stores are 
Benson Company remodeling to provide more feature ends. 
208 Gin Diets | "Another current requirement, according to 

Long Beach 6, Calif. | many successful managers, is more permanent space 
for promotions of new items, price-reductions or 
items which are hot for any other reason. 

| According to one manager, 50 per cent of his 

. # Pte ee sales came from promotions to which only 12 per 

| cent of his total space was devoted. 
| "Still another display trend which seems to 
be gaining favor rapidly is the use of 
photographic signs. They are particularly 
effective, the reports indicate, where the items 
themselves cannot be displayed to maximum 
advantage. 

"New fixturing is being utilized by some 
chains to meet some of the new requirements, but , 
such old standbys as pegboard and wire mesh seem 
to be meeting most needs effectively. 

"Although mass displays have given way in 
some areas to the department store treatment 
which many of the new lines require, our editors 
note that nobody has found a substitute for them 
to convey the "complete assortments" story which 
is still the variety store's greatest competitive 
asset. How to get that story across most 
effectively is probably the displayman's greatest 
challenge." 


Cordially yours, 
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Miss & Junior Miss $29.50 | 

Girls 2-4-6-8-10-12 24.50 | 

MADISONIA MANIKINS, Inc. 

NEW YORK «6 152 WEST 25TH STREET 

CHICAGO e 11 SOUTH DESPLAINES af 
DALLAS e 3007 CANTON STREET 
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William B. Decter 
Dies on Business Trip 


William B. Decter, founder of the Decter 
Mannikin Company, Los Angeles, and well 
known figure in the display and textile in- 
dustry, passed away quite suddenly while on 
a business trip in Las Vegas, Nevada. His 
passing saddened those who knew and re- 
spected him. 

Over the years he built a business based 
on the highest degree of integrity and an 
ardent desire to bring the mannequin busi- 
ness on the West coast to the same level 
of quality and craftsmanship as is credited 
to the leaders in the Eastern fashion centers. 
His ambition along these lines has seen a 
steady and increasing progression towards 
that goal. His pioneering spirit urged him 
to explore the possibilities of using plastics 
for the manufacture of mannequins and his 
experimentation resulted in the almost ex- 
clusive use of this new and durable material 
in the production of his beautiful figures. 

Until recent years the business was ad- 
ministered by William Decter and his son, 
Jerry Decter. Five years ago his son-in- 
law, James Wolff, also became a member of 
the firm. It is now the pledge of the com- 
pany to maintain the high concepts both on a 
moral and physical plane as_ established 
by William B. Decter. 

Mr. Decter will be missed by his family, 
his many friends and associates but he will 
never be forgotten by them; and the busi- 
ness he built will become a monument to a 
man who had a dream and lived to see its 
fulfillment. 


Zebra's Stripes Sell 
Personalized Checks 

A realistic-appearing zebra stood in the 
window of the First National Bank of St. 
Paul recently. It was there to further the 
sale of personalized checks which, like the 
zebra, are “Distinctive and easy to identify.” 
This sign and the display were designed by 
the bank’s display manager, Oscar Bergren. 
The zebra was rented from Alex Seymour's 
German Circus, 712 Pioneer building, St. 
Paul 1, that secures more than 3000 different 
models of animals from Christian Hofmann 
of Rodach, West Germany. Write to Alex 
Seymour for more information on his men- 
agerie. 


Three Contests Open 
For Sporting Goods 


Three of the four annual display contests 
sponsored by The Sporting Goods Dealer 
are open to displaymen of sporting goods 
retailers and large department stores having 
sporting goods departments. 

They are: “Let's Go Fishing,’ May 9-16; 
“Let’s Play Golf,’ June 6-13; and “Let’s Go 
Hunting,” entire month of October. 

Streamers and additional information are 
available from that magazine, at 2018 Wash- 
ington avenue, St. Louis 3. 


New Catalogue Contains 
Claridge Products 

Chalkboards, bulletin boards, aluminum 
trim and all products of Claridge Products 
& Equipment Company, Harrison, Ark., are 
contained in a new catalogue, No. 59, avail- 
able trom the firm. 
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Hawaiian 


display walorial 
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OFFERS THE PERFECT HINGE FOR 
YOUR 1959 PROMOTIONS 


%& GRAND OPENINGS *% LUAU TIME 
*% ANNIVERSARIES *%& HAWAIIAN PREMIUMS 
t% ALOHA SALES * FREE ORCHIDS 








Samplings 
of 


Americana 


COWL C4 cri4- 


ASSOCIATES, INC. 
141 West 24th Street . New York 11, N. Y 
SEE YOUR REPRESENTATIVE 














9FW274 DAISY HOOP 
Dia. of hoop 32" overall. Length 
52"'. Sturdy wood hoop covered with 
oversized cloth daisy heads and cloth 


foliage $16.50 


9FW275 DAISY PLAQUE 


Overall height 54". Plaque 36" x 36”. 
Foliage mounted on Reed Roll Plaque. 
Suspended by Brass Chain $21.00 


‘go . ae david hamberger, inc. 


9FW274 9FW275 9FW274 136 W. 31 St., New York 1, N. Y. 
PE 6-0464 











DISPLAY LETTE RS 


Wood letters for interior displays and 
directional signs...all styles and sizes 
in stock ready for immediate ship- 
ment. Write for catalog, price list. 


SPANJER BROTHERS 
1160 WN. Howe Street, Chicago 10, Ill. 
Halsey Road, Parsippany, N. J. 


FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 














Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


O DECORATIVE FOILS 


Aluminum Fol, R ier 
inde ; hy 


Met t i 








panded 

eT meee ot vil, R P Unexp 

R P Non-Expandable Foul, R P Base 
Write for Samples 

RESEARCH PRODUCTS CORPORATION 

1015 E. Washington Ave., Madison 1, Wisconsin 


WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. Custom signs — Window — Store 
Directory — Desk — Trade Mark Reproductions 











— Interested in Salesmen and Jobbers — 


DISPLAY CRAFT = Porruand. Ino: 
SHOULDER COVERS 


polythene. 





Vinvlite window-clear vinyl 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 


AUTHENTIC WESTERN MOTIF | 


Real white, pure bone Cattle Skulls to give that 
wa ony desert, sun or exotic realism 
No. 109A WNo Horns 
No. 109B With Horns 
FOB Hartland 
JOBBERS INQUIRIES INVITED 


DISPLAY-ART DIVISION, BSC 
HARTLAND, WISCONSIN 
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‘LOOKS' TAKE OVER 
IN CHICAGO 


[Continued from page 25| 


Look tor Coats,” the series was entitled. 
Two mannequins in each window 
knit coats. Streamers of yarn 
colors ot the were 
top front of the window to each mannequin 
and to a pair of flanking trees. Four coats 
two in gray and two in Navy 
were displayed in the series. 

Saks Fiith Avenue threw 
ring with a spring millinery promotion us- 
ing an elegant birch window panel. A man- 
nequin was placed behind the panel looking 
She hat and held another. 
displayed on stands, on a 
on a metal holder made in the 
plant. It was topped with a 
houquet of real flowers. A black background 
made the panel, the mannequin and the hats 
prominently. 


matching 


coats 


in beige, 


its hat in the 


out, 
()ther 
bust 
shape of a 


Wore one 
hats 


and 


were 


stand out 


wore the 


draped from the 


Mr. Joe Kreis, Saks’ display director, 
used a babywear promotion, not illus- 
trated, called “Everything for Baby.” A 
mannequin with her hair down reclined on a 
pillow at the floor. She held her new- 
born infant up proudly. Both were dressed 
in elegant nighties. Other just as elegant 
baby merchandise was displayed at the 
mother’s feet on the left side of the window. 
A candle tree held baby gowns giving 
height-effect to the window. These were 

only by the candles. <A 
lightly-defined baby mural in three 
up the background. 

kaster pastels dominated the 
at Lytton’s. G. C. 
combined 
group of 
look this 
spring,” 
tured. 
tile 


topped electric 
pale, 
panels made 
color 


display director, 


scene 
Jowen, 
aquas, pinks 

three displays. 
Easter 


and yellows in a 
“It’s the Lytton 
and every this 
read the sign in the window pic- 
Pale aqua walls and a blue spatter 
floor set off coats of soft vellow. Three 


day 
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se. ALLIED DISPLAY MATERIALS 
NEW YORK CrTy 


Born in BERLIN, GERMANY, 
AND CAME To THE UNITED 
STATES IN 1938. ONE YEAR 
LATER JOINED WITH 
AKRNOLP JANOWITZ AS 
SECRETARN-TREASURER 
IN A DISPLAY BUSI - 
NESS UNDER THE 
NAME OF ALLIED 
DISPLAY MATERIALS 
INC., 
WHICH WILL CELE BRATE 
SITS ZOTK ANNIVERSARY 
THIS MONTH. 


» o 








> ‘ 
Marciep ANP WAS 
THREE DAVGHTERS 


Deesenriy SERVING 
THE NADI AS TKEEASGURER 


HOBSIES: 
NO TROPHIES 
EVERY MORNING ON 
Week DAYS....ON THE TRAIN 
COMMUTING FRomM RYE To NEW 
yorRKk city 
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coats and straw hats 
Mr. Bowen used 
accessorize his dis- 


mannequins wore the 
in the same _ shade. 
minimum of props 
play. 


a 
to 


Two deep aqua silk cords were suspended 
from the ceiling. On one cord were strung 
two round pompons of aqua-tinted netting 
balanced by a jeweled and beribboned yel- 
low Styrofoam egg. The cord was 
strung with an oblong pompon of aqua 
net ruffling and an aqua foam egg. Whim- 
sical winged rabbits, tinted aqua, were 
pended on wires. Large foam eggs 
smaller colored plastic eggs were on the 
floor under the suspended decorations. Mr. 
Bowen's strategic placement of these simple 
props balanced the composition and made 
further embellishment unnecessary. Pink 
pompons and rabbits were used in a second 
window and yellow was the accent color in 
a third. 


second 


Sus- 


and 


Arother of Mr. Bowen’s “look” windows, 
not illustrated, was “The Costumed Look.” 
He cisplayed two mannequins in each win- 
dow in front of a floor-to-ceiling backdrop 
placed theater-style down the back wall. 
The fashions were matched coats and 
dresses with matching accessories. 

(;oldblatt’s display director, Jack 
used theme of Oriental 
of windows. 


Bog 


hosse, a hues in 


several series 


In one group, consisting of six windows, 
white wrought metal formed stylized bridges 
with arched white plank floors reminiscent 
of Japanese bridges. Artificial pink flower- 
ing twined vines accented the 
effect of pale egg blue 
and artificial grass floors. 
Howerpots with white 
palms were placed at either of the 
A white tur bunny pinpointed the 
seasonal appeal 


spring-like 
back walls 
Two blue 
calla lilies and green 


robin’s 


end 

bridge. 

display’s 
All 


were 


of the fashions in series 
in shades ot blue. 
tured the 
prints made 


bination. 


Blue 


ad 


the display 
In the 
hues 


pic 
silk 


Com 


window 
ot 
appealing 


clear vivid pure 


an especially 
in a 
placard 


col rs 


lettering 
white 
inspired 


“brush-stroke” style 
“Oriental 
blue tor 


on announced, 


shades oft 
fashion elegance.” 
suit sil 
display 
Gothic three-panel 
gold indicated the 
\nother seasonal 
ot white lilies 
the center panel 
screen. kaster bunny, the 
of March hare,” carried a 
bouquet of lavender flowers and wore a hat 
of pink Chicken-wire stuffed 
tissue paper formed the this 
creature. 


in the 
featured 
manager, Harry Jupp. 
in white and 
easter 
was 


(Classic navy new spring 


hbouettes was by Steven's 
A 
screen 

theme. 
large bouquet 
and stephanotis, tramed in 
ot the An 


manner “mad 


timely 
acent a 
after 
a 


with 
whim- 


roses, 
body ot 
sical 


Plexiglas Catalogue 
Available from Cadillac 


Prices, avallable 
and thickness toler 


acrylic 


discounts, 
yrades, patterns 
of Plexiglas cast 
extruded acrylic 
(Cadillac Plastic & Chemical Co., 
tained in a new catalogue available free 
from the firm, located at 15111 Second boule 
Detroit 3. 


quantity 
colors, 
and 
stocked 


Is COoOnNn- 
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(adco sheets, as 
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(and brighten your budget) Art Cohen Co. 


Order now at the lowest prices! 


GREEN GRASS SPRINKLINGS 
3 Ib. Carton.... see - $2280 
(Covers approx. 40 sq. ft. al in. thick) 
50 ib. Carton 70¢ Ib. 
100 Ib. Carton 60¢ Ib. 


Mail orders filled immediately 








“FAIRWAY GREEN" 


GRASS MATS 


STANDARD 3 ft. x 6 ft. 


NOW, just in time to brighten your spring displays— 


is Quoting 


the lowest prices on green grass mats —in all sizes! 
Natural-looking extra thick grass mats, with 72 rows 
of turf stitched to durable burlap and with hemmed 
edges — so lush and realistic looking. All grass mats 
are guaranteed full size, flameproof and mildewproof. 


= 


DOZEN $42.00 


PRICE 
10 ft 
iS ft 
30 ft. 
5 ft 
10 ft. 
36" ‘Diam 


LisT 


5 ft. « 15 ft 
6 ft.« 6 ft 
6 fi. 10 ft 
6 ft. « IS ft 
60°' Diam 
$2.75 


ART R. COHEN CO. 


810 PENN AVE. 


PITTSBURGH, PA. 





ORIENTAL and 
TROPICAL DECORATIVES 


Rattan-core Rickshaw 
Height, approx. 4 ft......$60 


Bamboo and rattan poles, netting in assorted 
colors, starfish, shells, palm leaves and many 
other exclusive items. We can supply your 
needs at lowest prices. Write for circular. 
REPRESENTATIVES WANTED 








COMMERCIAL CO. 
Importers 
Exporters 


TROPIC ART 
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JK-59 12-pc. Father's Day Promotion 
Kit screen-processed in vivid rich oil 
colors. 


Complete Kit Only $6.98 


Just one of many 
tions. designed by 
sold by America’s 
jobbers 


seasonal promo 
DISMAR and 
leading display 


24-page catalog No. 359 
Father's Day and Summer 
AIDS FOR SUCCESSFUL 


available upon request 


DISMAR INC. 
Factory: A & Clearfield Sts 
Phila. 34, Pa. 

N. Y. Office: a a 34th St 
New York 1, N.Y 


featuring 
SALES 
SELLING 








FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZN2ERS 
® ELECTRIC COMPARY 


55 RIVER ROAD 


RIVER GROVE, 


ILL. 














WOOD FLAKES—KUBES—CHIPS 
KUT GRASS — PALMETTO LEAVES — SAND — 
STONES — CORAL — YUCCA POLES — COTTON 
ROPE—FISH NET—and summer displeys. 
Contact your jobber. If necessary, write direct. 
NATIONAL DISPLAY MATERIALS 
Div. of Netionol Sawdust Co., Inc. 
65 N. 6th Street Brooklyn 11, WN. Y. 


BE A SHOWCARD WRITER! 











Learn rapid, artistic showceard writing 
quickly, easily with our simplified low- 
No special art 
profitable 
Inex- 


cost homestudy course! 
talent needed. Fascinating, 
sparetime or full time activity. 
Y pensive equipment starts you in busi- 
ness at home. Merchants everywhere use 
showeards constantly. Free Information. 


SHERWOOD PUBLISHING CO. 
200 Summer Street Boston 108, Mass. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames iw U S T i Cc 


@ Rustic Boxes 
@ Bird Houses Furniture Co., Inc. 
*Parkcraft"’ 


& Feeders 
Phone NAtional 9-647 


BIRCH Poles & Branches 
CEDAR Poles & Siabs Williamstown, WN. J. 


TICKETS * STREAMERS * PENNANTS 


Complete line for All Sales Promotions of the year— 
Mother's Day, Father's Day, Pre-Summer Sale, Anniver- 
Printed in two colors and in many sizes. 








sary, efc. 


Island Advertising, Inc., Dept. DW-5-59 


184 Jeriche Turnpike, Fierel Perk, WN. Y. 
Fioral Perk 2-9277 





@ CEASE-FIRE 
FLAMEPROOFING SPRAY 
@ FLEXIBOOTH 
EXHIBIT BOOTHS 
@ PORTO-POST 
CROWD CONTROL EQUIPMENT 





Filjon Industries, Inc. 
1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 
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Don't miss 
DISPLAY WORLD's 


MARKET 
WEEK 
SPECIAL 


JUNE ISSUE 
OUT MAY 20 


Advertising space reser- 
vations must be made at 
once! 
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Display and Management 


By RUSSELL SHAW, Display Director 
Dickson & Ives, Orlando, Fla. 


Display must sell itself as a 
merchandising medium before 
management can be expected 
to increase expenditures in this 
department... Another reason 
for displaymen to join efforts 
towards national unity 
URVEYS have proved that window 
displays do increase sales substantially. 
This is the candid fact which makes 
display visual merchandising invaluable, 
and once management recognizes this, 


display will be appreciated and treated with 
the respect due it. But proving this to 


creative 


You 


management depends upon the 
talent and skill of the display director. 
must prove that “display pays.” 

Of course, advertising is important and 
has its place, but in many cases its place is 
far out of proportion to that of display. 
As the fiscal year ends, we in the display 
profession are puzzled why our budget is so 
smail and that of advertising is so many 
times larger. If you check with the mer- 
chandise manager he will no doubt explain 
the current official report on retailing, the 
tremendous cost of ads, etc. This proves 
the value placed by experts on newspaper 
advertising. This raises the question in my 
mind, “Why?” 

We find in the city of Orlando the adver- 
tising departments work and stick together. 
They have club meetings where they discuss 











SEA 
SHELLS 


FROM THE SEVEN SEAS 


Largest Assortment 

Immediate Delivery 

NEW CATALOGUE 
Your Jobber or Direct 


MALROS CO. 


“The House of Colors” 


Box 289 Dover, N. J. 
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new and better methods for advertising. 
This is one answer for the display profes- 
sion. Why don’t the displaymen in every 
city band together for the good of display? 
They could form clubs, have monthly meet- 
ings and discuss how to improve their dis- 
plays; how to achieve better relationship 
with management. They must broaden their 
visions for display; forget petty jealousies 
and selfish aims to “have the best windows 
in town.” It is to the good of display in 
general if every window in town has good 
displays, and certainly for the good of the 
town. Be willing to share some of your 
own techniques and secrets. 

The answer to our problem is to educate; 
educate displaymen to do a better job, and 
educate management on the value of display. 

This brings us to consider the possibility 
of a national display club, or national 
federation of displaymen. A strong organi- 
zation can do much towards educating man- 
agement. But first we must sell store man- 
agement that display is a valuable media for 
creating more sales; then recognition will 
be forthcoming. We have taken a_ back 
seat long enough. We need a strong display 
federation to prove that good display is 
good business! 

Many national display clubs have ma- 
terialized and soon disappeared in a mist. 
Why? Because of indifference on the part 
of displaymen. We must be aroused from 
our lethargy and indifference, and do some- 
thing about our problems. We must face 
facts. As long as lethargy persists, the 
displayman will never step up to the top 
recognition he deserves. That is why you 
are all important. You can start the ball 
rolling by simply calling the displaymen 
in your city and invite them for lunch 
“dutch treat.’ You can discuss your prob- 
lems and consider the need for a national 
display federation, which would carry on 
the battle for recognition and other benefits. 

And, of course, we need a chartered na- 
tional federation. All local clubs should 
become members of the national club, and 
pay dues. We need men of backbone to 
function at the head of the national federa- 
tion. A strong display federation would 
have significant influence and prestige. As 
president of the National Free Lance Writ- 
ers, Inc., I know what a great impression 1s 
created by an incorporated organization, and 
what an influence it can exert. So can an 
incorporated display federation. It would 
have teeth to help us get to the bottom of 
our toughest problems and to get through 
the toughest attitude of management. 

Through the whole-hearted cooperation of 
displaymen we can work the .magic for 
which we have secretly hoped for so many 


years. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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FLUORESCENT 
Spray PAIN 


RED oRANGE—62? 


Me 310! 


DRIES IN MINUTE? 


KRYLON WORKABLE FIXATIF 


PP, ® : ! (se Fi \ a, 


-. GLOWING 


6 brilliant fluorescent col- 
ors: green, lemon yellow, 
cerise, sunset gold, yellow 
orange, red orange. Add 
dazzle, excitement, the 
special sparkle of color 
that glows in daylight to 
all your display work — 
posters, banners, exhibits, 
stencils, streamers, show 
booths. Use on paper, 
wood, glass, styrofoam. 


DRIES IN 
MINUTES! 


KRYLON CRYSTAL-CLEAR 


Temporary protection for layouts. Dries Lasting protection for artwork. photos, 
fast, odorless. No dribbling, spattering, ceramics, models, etc. Goes on clear, 
color change. Perfect for rework. Stays clear. Dries in minutes. Waterproof. 


IF YOU PRIZE IT... KRYLON.-IZE IT! KRYLON, INC., NORRISTOWN, PA, 
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COUNTER DISPLAY STANDS 


Adjustable Easels Aluminum, 2” high, for small No. 650 All Purpose Display Easel- Covered in resilient 
$2 


hard-to-display items 


Plate Stand—Nickel plated, 3” high, 


shape plate securely 


5 Doz white plastic, 4° high $2.40 Doz 
display any No. 655-Larger version of All Purpose Display Easel 
$1.68 Doz. white plastic covered, 6” high $4.20 Doz 


Same as No. 710 finished in brass (not shown). No. 700 Plate and Tray Stand Holds plates or trays 


2.10 Doz. 6° to 18°, brass finish $2.70 Doz 
Jobbers Inquiries Invited 


ROBERTS COLONIAL HOUSE, INC. © 300 EAST 152nd STREET © HARVEY, ILLINOIS 
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PLASTIC 
MANIKINS 


SEE OUR EXHIBIT 
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DISPLAY CENTER, 
NEW YORK 
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PLASTIC MANIKINS 


15 W. 18th St. New York 11, N.Y. 











GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...-to make your displays sell more goods faster 
..- it's the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 

; help toward steady improvement and perfection in his work. 

Endorsed by the countrys For the experienced and professional displayman it is rich in 

foremost display directors. display ideas and an invaluable reference work —in fact, a 

display library in itself. Retailers, both large and small, will 

find it a positive guide to good selling displays. The author 

'y draws freely on his wide experience to explain each facet of 

PRI CE POSTP Al D retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 

. . ' that sell. Display problems and their solutions are explained in 

Immediate Delivery! detail. It gives display a scientific background to make the 

medium of display more powerful and effective. Study the 

en ne LIST ptt a — partial list of contents and you will realize that this is a book 
mero y ten _ + tne Sho Stesiew: Gatenten you MUST have. Its value to you cannot be measured by its 


reasonable cost. 
Common Errors in Display Layout of Merchandise 


Working Methods Display of 19 Different Wares Ord y C NOW! 
Application of Art in Display Small Windows er our opy . 
Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 

Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 

Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 
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§ DISPLAY WORLD, Cincinnati 1, Ohio 


[) Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[]) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 


NAME.......... 
IE bciciieninnictciiiiampmnnendinnie 
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Swivelier Relocates Plant 
At Suburban Nanuet 


It would be hard to imagine a more dras- 


tic contrast in plant location than that in- | ae BEST WONDER SPOTLIGHTS 
volved in the recently completed re by | as 


move by rt 
Swivel: : ; nar : x Throws a concentrated beam of light on interior displays, 
Swivelier Company, Inc., world’s largest ! , store window displays, signs and wherever good light is 
manutacturer of adjustable lighting equip- | : “, needed. Has fine Fresnel Giass Lens, highly polished 
; : : ' reflector, asbestos cord, universal mounting bracket, gela- 
ment. From the bleak, bustling atmosphere | tin color holder and 3 assorted gelatin colors. Black 
of Brooklyn’s Bush Terminal Industrial | , wrinkle finish. Adaptable to BEST manual or automatic 


City, Swivelier has moved its general of- | - — 

fices and factory to the pleasant, homey, | Bt cS ie seueeein. eoch, 910.75 
rural atmosphere of Nanuet, N. Y. Here, in | Btec: 1000 WATT $14 50 
a growing suburb, about 40 miles from | | MODEL, each P 
Times Square of New York City, the spank- | "bnlods Gale 

ing new Swivelier plant is nestled amid the | LSO 

trees and rolling countryside of the nearby BEST automatic Color Wheels 
Ramapo mountains. Despite the out-of-city | - ee ee 


Display Lighting Accessories 
atmosphere, the plant is located on a good 


road net, readily accessible to several main 
supply routes: the New York Thruway, 
Palisades Interstate Parkway, and Garden 
State Parkway among others. ' 

The plant is situated on an ll-acre tract 4 ~ 7 : Write For Literature 
of land and trees. There is plenty of room % 


for expansion which, in the case ot Swiv- | “eee _ The BEST DEVICES ne. 
. . ° <3 ax: bs | 
elier, has been continuous since the com 


pany was founded 20 years ago. 10921 BRIGGS ROAD CLEVELAND 11, OHIO 

Swivelier's Sales Department remains at | 
HW) Irving place, New York City, where Sales 
Manager H. C. Brandman reports that the 





move has resulted in better-than-ever service 


| Here's an Inexpensive, direct way to 
to Swivelier customers throughout the b ' y 
world, Increase Your Sales! 


mayor sbary one The “MAGIC” FAUCET 


A unique idea book for display use is now | | A great Window Display Attention Getter — May be 
available from Eaton Brothers, Display Di- | | used in thousands of promotion ideas... especially for 
vision, Hamburg, N. Y. — Entitled “Eaton | | wash and wear apparel and rainwear. 

Velvety Grass, Your Magic Carpet,’ the 


: “ | : The continuously running water out of the unattached 
book contains dozens of ideas for using ar 


we gime : tone "floating-in-mid air’ faucet into the polyethylene bucket 
tificial grass mats to help sell your products a ot 

The 16-page book depicts more than 60 dit makes people stop, look and go ga-ga. 

ferent ways of using Eaton Velvety Grass @ No water connection required. 

mats. The grass mats are shown in store @ Equipped with re-circulating motor pump hermetically 
windows, interior displays, commercial pho | sealed in oil. Never needs lubrication. 115 Volts AC. 
tography studios, parade floats, home table : Height: 33 inches. Bucket I! inches dia. 
centerpieces, Christmas decorations and 


Guaranteed for one year. Made to last indefinitely. 
many other situations. Free copies of the 


b ” f 0 s 
idea book may be had by writing the firm : ] to 3 units $450 a= 4 to 8 units $40,°° ea. 
| 9 or more units *38-°° ea. 
D tive Ri 
scorative Ribbon | , ORDER NOW — IMMEDIATE DELIVERY 
Catalogue Available i oe ee 
4 
“A Story Book of 1959” 1s the title of the 4 Manufacturers of Pu s& 
new kveryday Tie-Tie Gift Wrappings 2 CANAL ELECTRIC MOTOR, IN . Water Steptey Feuntalas 
catalog containing six chapters describing 310 CANAL STREET @ NEW YORK 13, N. Y. @© WOrth 6-1377-8-9 
a complete range of gilt wrapping items 
kexclusively designed for Tie-lie custom 
ers, the novel brochure contains a _ repre 


panstioe seianiiagy oh Ratiahdinn ailt ties. sed Grontest Values In 

catcsiion, Cooney Weaiaiae, sanbiantonn Aes 
sn “Printed St ning Co., 2300 Logan boule BAMBOO BEVéE 4 G N PRINTER S 
Be. Se " , 14" x 22" $298 
Penn Metal Appoints M 16 x 32 $398 


Two New Sales Agents Giant 26" x 42" $750 


\ppointment of J. N. Williams as sales | — 
agent for the Des Moines, lowa, territory, | — —~ % a i 8.0.8. New Yerk 
and Robert G. Mathis tor the Springfield, i» on Me 1% 10 days net 30 
Mo., and Joplin areas has been announced | : 


by Penn Metal Company, Inc., Parkersburg, | be ; 
W. Va. Both men will handle the company’s | 5 Jack Sider G.. 
: | M & 


lines of metal lath and expanded metal. 2037 STANLEY ST.. MONTREAL 2. CANADA 
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KED AN organ grinder’s hurdy-gurdy By S. ROBERT TRALINS 
that really works? An authentic bath- 


tub from the Mayflower which might 

















have been the one Myles Standish used? A Pete Logan has earned the title 
circus poster trom the gay nineties, a gi- 
gantic sideshow banner, or an entire wax of "king of the prop men" by 
museum? If so, you’re certain to find it 

















virtue of his collection of zany 
odds and ends and the ability 
to create for any occasion 


at Pete Logan’s in Miami. 

This globetrotting “king of the prop men” 
work and supplied oddities for 
parks, museums, circuses and 
businesses the world over. You saw some 
of his work in the Danny Kaye picture, 
Hans Christian Andersen, in “beautiful, 
beautiful Copenhagen” at the Tivoli Park. 
You may see his side show handiwork in the 
far east if you ever get to Japan. Pete 








has done 





amusement 


























an electronic invention of Pete’s was a star 
attraction. It was an electronic “handwrit- 
ing analyzer.” Hundreds of people lined up 
to pay their dollars to have their handwrit- 
supplied the designs and all of the display ing analyzed. The machine was quite an 
work for the Tokyo Amusement Company’s eye catcher, particularly so when you wrote 
side show which tours Japan. on a slip of paper, inserted it in the ma- 

The miniature railroad that regularly chine and then watched, amid flickering 
tours visitors around Miami's famous Cran- lights, as your message appeared in the 
don Park was built in Pete’s backyard. Peo- “crystal ball,’ after which the analysis 
ple from all walks of life have marvelled at “buzzed” out the slot and you learned the 
the remarkable craftsmanship that went into secrets of your handwriting. A few minutes 
making the fine -model railroad which later, the “message” would disappear. In- 
along its winding track through ro- visible ink. Pete laughingly tells about his 
tropical groves and carries them “handwriting analyzer” as a “bunch of mum- 
‘safari-style” through the exotic zoological bo-jumbo” — “but it sure attracts attention,” 
gardens. he said, the twinkle in his eye reflectively 

Recently, at the “Home Show” in Miami reminding this writer that for years this 
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Logan Showcraftt: 


Mecca for Displaymen 


same Pete Logan — James Logan — has 
been recognized by the Miami Police De- 
partment as an expert on handwriting. 

Have you been to London? The mural of 
the Middle Western states is more of Pete's 
handiwork and to this day is the pride of 
Coventry House. Perhaps you’ve visited the 
Coney Island of England at Blackpool. There 
you'll see more of his work in the amuse- 
ment park. 

Faced with a problem which had been 
costing the Miami Seaquarium thousands 
of dollars annually, the “international fixit 
man” was called in. The problem was 
arranging something unusual, and yet ef- 
fective which would serve to “shade” the 
open fish tanks from the torrid sun. Pete 
came up with the answer in short order. 
His idea was to mount a huge scale model 


of a Manta Bay above the tanks. Result: 
problem effectively solved. 
The Greater European Circus when it 


played in Capetown, South Africa, called in 
Pete to come up with new ideas for their 
side shows. Result: another notch in the 
handle of Pete’s idea gun. 

If you need an antique automobile, Pete 
has plenty in stock. You may choose from 
a 1903 Olds, a 1910 Cadillac, a 1916 Franklin 
or a 1913 Ford — and all of them are work- 
ing, kept in good mechanical repair by an 
expert mechanic, Pete Logan. Parts are no 
problem to Pete either—he has his own 
machine shop. And when he needed ma- 
chines for special jobs (which hadn’t yet 
been invented) Pete invented them. An in- 
genious lathe made out of a gigantic restau- 
rant type gas range is an example of that. 

Costumed, fibreglass mannequins, imper- 
vious to rain and weather and the tropical 
sun adorn many of the display rooms and 
lots of businesses and museums, hotels and 
restaurants all over the world. The Last 
Frontier in Las Vegas, Robin Hood Restau- 


rant in Miami, New York, California — 
all over the world are customers of Pete 
Logan. 


Visited a circus lately? The chances are 
the sideshow banner you saw was painted by 
Pete. Seen a shrunken head? A “perfectly 
preserved aborigine pygmy?” A replica of 
Lizzie Borden complete with bloody axe? 
Yes, Pete’s handiwork, too. 

Doing a display on Abe Lincoln? — well, 
you haven’t seen anything yet, if you haven't 
visited Pete's. He has everything from 
that era including Civil War uniforms that 
were actually worn by Union and Confed- 


erate soldiers! You'll even find a real 
daguerrotype camera in his showrooms, too, 
along with fifes and drums and bugles, 


handguns and rifles, swords, daggers, can- 


nons and even carousels. 


Need an authentic display of the most 
sickening freaks you've ever seen? Pete 
has them, too, along with authenticated 
photographs. Need a “two-headed” baby 


DISPLAY WORLD 





preserved in alcohol? Pete can sell or rent 
one to you. (Replica, of course.) 

How about a genuine (the real thing) 
San Francisco cable car circa 1890? Yep, 
got that, too. Want the first movie pro- 
jector “nickelodeon” ever used in New 
York? How about the advertising posters 
of “The Great Train Robbery?” The origi- 
nal ones — Pete has them, too — and, 
they're the genuine articles! Charley Chap- 
lin Movie Posters era 1914, playbills of all 
types, the first telephones, one of the first 
dictating machines, early typewriters, one 
of the first photographs ever made — and 
more! All kept in the greatest disarray of 
hodgepodge one ever saw. 

Visiting Logan Showcraft offices, show- 
rooms and workrooms is like taking a tour 
of a fun house, a wax museum, a chamber 
of horrors, a museum of antiquities and a 
magician’s warehouse. 

Antique pipe organs, player piano nickel- 
odeons, complete mechanical orchestras, mu- 
sic boxes, also are on display, for sale or 
for rent. Pete has completely restored 
many antiques, mechanical and otherwise, 
for museums the world over and it is not 
unusual to find him making a “music roll” 
for a complicated mechanical piano or re- 
building a steam Calliope or repairing an 
antrque cuckoo clock with wooden works. 

A collector of antique “penny movie ma- 
chines,’ circus and amusement equipment, 
magicians devices, hand bills and posters 
of every kind, and anything unusual for 
more than a quarter-century, this “retired”’ 
cop — an ex-Miami City police detective — 
Pete Logan is certainly among the world’s 
foremost “property men’s property men!” 


Display Lighting Explained 
To Retailing Teachers 

“The Art of Window Display Lighting” 
was the subject of a lecture-demonstration 
before the New Jersey Retailing Vocational 
Education Department, North Plainfield 
High School, Friday, April 10. The talk, 
illustrated by examples of latest equipment 
and window display lighting techniques, was 
conducted by Robert Drumheller and Gene 
Dworkin, members of the design consulta- 
tion and sales staff of Lighting Services, 
Inc., 77 Park avenue, New York City. 

Attending was a large group of teachers 
connected with the New Jersey Retailing 
Vocational Education Department. Lighting 
Services, Inc. specializes in all types of 
lighting problems including window display, 
contract and residential interiors. The firm 
handles all phases of the lighting job from 
planning to periodic servicing after installa- 
tion. 


Zaria Designer Leaves 
For European Trip 

Warren Franklin, senior designer of Zaria 
Displays, New York City, has left for a 
month in Portugal, Spain and North Africa. 


Dismar Booklet Contains 
Sales Promotion Helps 

“Sales Aids for Successful Selling” is the 
title of a descriptive booklet distributed by 
Dismar, 225 W. 34th street, New York City. 
It contains many helpful hints for making 
Mother’s Day, Father’s Day and other spe- 
cial promotions a success. 


MAY, 1959 





display works 


ieddo, michigan 
mannequins refinished with artistry 


@ our trucks pick-up and deliver 
without charge in twenty states. 








Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme'’s 
FREE folder "Selling Through 
Suggestion,’ and the latest cata- 
log on directories and bulletin 
boards. 





aR eines. All 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e NEW YORK CITY 3 








OLS na’ ancociatee— 
INCORPORATED 


Display Designers and Manufacturers 
SECOND AND MASSIE STREETS, PORTSMOUTH, OHIO 














From a 1” x 2” furring strip 
: , ( | M B I R toa 12” x 12” Timber. 





Masonite Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies. 


© FAST SERVICE e 


Celotex 


Mouldings 


Homasote f U L N QO y 4 wa INC. 


Plywood 
17 Ridgewood Place Brooklyn 27, N. Y. 


GLenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 





Upson Board 

















FINEST Dyed 
BURLAP 


—~20 Colors 
36 and 52” wide 


Linen Theatrical Gauze — Fishnets 
Grass Mats — 31% x 6 teet 


Always IN STOCK 


VAN ARDEN FABRICS MNFRS. 
110 Murray Street New York 7, N. Y. 
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STUDY 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you — 
names of our graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


WINDOW => | 
AT HOME 







/] 





Wurhattar 


—_a letter co. 


S ‘weoanrvoaearvres 


151 WEST !8th STREET, NEW YORK II, 


case, popcorn, a, 


N. Y. 





WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 


professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 
PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. 
Our Greduates are in Demand 


PL. 7-0064 








@ Heavy Duty 
SIZES FROM 34” UP 








DISPLAY TURNTABLES 


@ All Steel 


Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 S#., Bronx 54, N. Y. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 


8820 Sunset Bivd., Los Angeles 46, California 
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popcorn’ This display, 


NYONE for 
chosen as DISPLAY WORLD ’s Dis- 
Month, 


play of the points out our 
thesis that a top displayman can create an 
attention- and sales-provoking display trom 
the most simple of materials in this 
Howard Schneider, dis- 
play director of The Crescent, Spokane, gave 
the mannequin a popcorn wig, flocked man- 
zanita branches with popcorn and then scat- 
terede it as an island on the window's floor. 
“Our blondes are so very beautiful” read 
the sign, as blonde tones of 
imaginable were shown in this interesting 
shoe display. Color coordinated bags and 


every color 


shoes were arranged on a suspended shelf, 
while the remainder were scattered about 
the tree and the popcorn island. This was 
certainly one gag with limitless possibilities. 

The Display of the Month is chosen from 
entries received in DISPLAY WORLD’s 
International Display Contest. In the 1958 





1958 Winners 


Sweepstakes: George K. Payne, Woodward & 
Lothrop, Washington, D. C.; First Place: 
A. Van Hollander, Gimbel Brothers, Philadel- 


phia; Second Place: J. Howard Schneider, 
The Crescent, Spokane; Third Place: Joseph 
T. Sjursen, Frederick & Nelson, Seattle. 





entries were 
parts of 


contest approximately 4,000 


received trom displaymen in all 
the world. 

The 1959 contest, as in previous years, 
will continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 65 dif- 
ferent classifications, making it possible for 
display people in kind of 
enterprise to enter. 


practically any 





At the conclusion of the contest on 
December 3lst of this year, entries in each 
classification will be judged; gold, silver 
and bronze medals will be awarded for first, 


second and third places, respectively, in 
each classification. First place in each 
division will carry with it three points; 
second, two; and third, one. The person 


who scores the highest number of points 1n 
the entire contest will receive a_ beautiful 
gold plaque as sweepstakes prize, and the 
next three highest will receive, respectively, 
gold, silver and bronze plaques. 

Kntry in the affair is made by means of 
black and white photographs preterably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to be entered. No photo- 
graphs will be returned. 


——_—_— ee 


Stuart Awarded Contract 
For Electronic Show 

The big job of assisting with the installa- 
tion of 922 exhibit booths and making San 
Kranciscos mammoth Cow Palace visually 
attractive for the 1959 Western Electronic 
Show and Convention here August 18-21 
has been handed to Stuart Co., a local dec- 
orating firm with major operations through 
out the West. 

This week O. H. Brown of Eitel-McCul- 
lough, Inc., San Carlos, show director for 
WESCON, and Don Larson, business man- 
ager for the West’s largest trade show and 
convention, jointly announced the appoint- 
ment of Stuart Co., as official decorator for 
the third straight year. 

Shortly Stuart’s display department will 
begin work on WESCON’s central decora- 
tive feature to be mounted in the main 
pavilion. 
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19 Piece 
NATIVITY SET 
For Sale 


Believed to have been hand made 
and hand painted in Italy. Very 
old but in excellent condition. 


Average figures 17” tall, camel 19” 


tall. Sets up nicely in about 15 
square feet. A truly exquisite set. 
$1,100 including shipping crates. 
For information or photos write 


JAMES FRANZ 


474 GILPIN STREET 
DENVER, COLO. 








WANTED 
Animated Christmas 
Display — Used 
for large front window. 


Write particulars, send photo 
and size to: 


MR. DAVID ANDREWS 
Orchard & Wilhelm 
Co. 


Omaha, Nebraska 


FOR SALE... ANIMATED DISPLAY 
By the Silvestri Company 
“THE SNOW PEOPLE’S HOLIDAY” 


Units include carousel, tunnel of love, roller coaster, 
parachute jump, ice skaters in pavilion, ferris wheel, 
and others. Many accessories! Ideal for Christmas 
window BD GF interiors. EXCELLENT \ ALUE! 


Write for photographs and information: 


BERNICE MELDON 
REMICK’S OF QUINCY 
Quincy, Mass. 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 














Store Development 
Specialist 
pecial 

Expanding national chain store 
organization needs an outstanding 
man experienced in_ retail store 
planning, layouts, remodeling and 
display. Will travel extensively. 
Challenging opportunity for progress 
with a fine company. Substantial 
salary plus expenses. Please send 
confidential resume showing experi- 
ence, education and salary. 


Address Box 5 GH 


Care of DISPLAY WORLD 


SALESMAN WANTED 
Side Line with Non-Conflicting Line 


MID-CENTRAL STATES 


Smart novelties, imports, artificial and preserved foliages, 
custom displays for windows and interiors — Department 


and Chain Stores. Good commission. 


ARTS AND FLOWERS DISPLAYS, INC. 


43 WEST 56TH STREET, NEW YORK, N. Y. 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








WILL BUY 


I sed OT (ut ot Lise 


MANNEQUINS 


ladies Children . Men 


W rite 
HERZBERG-ROBBINS, Inc. 
110 W. th St., New York 1, N. Y. 
PEnnsylvania 63585 














FOR SALE 


Animated Christmas 
Window 


“SANTA IN JALOPY 
WITH HELPERS” 
$300.00 
F.O.B. AMITE, LA. 


For details and photographs 


FOR SALE 
MECHANICAL DOLL DISPLAY 


Original cost $3,600 when new. Including Doc. Santa, 
merry-go-round, soda dispenser, see-saw, gnome cranking 
spinning device, doll scale, two gnomes not mechanical 


Ke xcellent condition. Wall sell for $750 complete 


P. J. Westland 
THE HUB 
Steubenville, Ohio 


WANTED 
Used Silvestri or other top quality 
animated Christmas displays suit 
able for fine Women’s Specialty 
Store. Please send photos and com 
plete description to 


John P. Campbell, Display Director 
C/o RIFF’S 


Box 2066, Longview, Texas 








OUTDOOR FANTASY DISPLAY 
WANTED by large home by tildes 
Mother Gioose or similar theme pre 
ferred Must be available immed 
ately. New or used. Will buy, lease 
rent, ete Write or phone FRED 
GATTEGNO, 410 North Woodward, 
Royal Oak, Mich. 








WANTED — DISPLAY DESIGNER 


DISTRIBUTORSHIP WANTED 
for Oregon 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field: top salary: permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 

rw Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 
-4737. 


write— 


B. Stern Company, Ltd. 


AMITE, LOUISIANA 


ltem illied to display i? j 
SAXL ENTERPRISES 
Displays 
9540 S. E. Stark Street 
Portland 16, Oregon 








Salesmen Wanted—For leading m’fr. 
and importer. Excellent comm., sales 
help. New York State, Penn., New 
England and few other areas open. 
Top displayer, set piece, foliage & 
novelty lines. No objection to non 
competitive lines. Give full details, 
Adler-Jones Co., 521 S. Wabash Ave., 
Chicago 5, Il. 


WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity ; permanent position. Write or phone: 
WOLF & VINE, INC. 
225 S. Los Angeles St. Los Angeles 12, Calif. 
Phone MAdison 6-4737 


ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 68 
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WANTED 


USED ANIMATED 
Christmas Window 
Units 
Interested in single or series 
units. Must be in A-l con- 
dition, mechanically and 

otherwise. 


Hudson-Belk Company 


Raleigh, N. C. 


linois, 


Salesman Wanted 


by first class company for II- 
Indiana, 
Wisconsin. 
Chicago, where we plan per- 
manent showroom. 


Address Box 5 BC 


DISPLAY WORLD 


(are of 


and 
reside in 


lowa 
Must 


flicting lines. 
mission. Choice 


(are 


SALESMEN 
WANTED 


For high fashion display man- 
ufacturer. Can carry non-con- 
Attractive com- 
territories. 
Please send full particulars. 


Address Box 5HI 


of DISPLAY WORLD 


SALESMAN WANTED 
High style line of display props, 
foliage, and novelties. Also a com- 
plete line of wood and metal dis- 
play fixtures. High commission 
rate. Chicago and mid-west open. 


Address BOX 5 FG 
Care of DISPLAY WORLD 








Sales Representative Wanted for 
complete line of Display Equipment 
& Supplies for retail apparel stores. 
Priced right. Good commission. No 
objection to non-conflicting line. 
Write fully. Address BOX 5 DE, 


Care of DISPLAY WORLD. 














New 
display 
for exclusive 
arrangement. 


territories. 





RESIDENT SALESMEN WANTED 


York manufacturer of mannequins and complete line of 
items seeks capable resident salesmen, with followings, 
High quality line. 
Write in complete confidence. 
\ddress BOX 5 CD, Care of DISPLAY WORLD 


Use the 


(,00d commission 


Purpose 








OPPORTUNITY 
EXCHANGE 
For any WANT AD 


WANTED TO BUY 
USED PRINTASIGN 
MACHINE 
Write 
HERBERGER’S 
Watertown, So. Dakota 

















— HAGUE — 


Cook and Meier Adds 
Three to Staff 

( ook Meier, In : of 
added three new 


and (Chicago, has 
executives to its staff. 
John B. Hague, left, industrial design ma 
jor trom the University of Illinois, will 
serve Cook and Meier by assisting in the 
department and line 


design carrying its 


— BAILEY — 


— McMAHON — 


throughout the Mid-West states. Mr. Hague 
is the grandson of Harry T. Jones, co- 
founder of the Adler-Jones Company. 

John CC. McMahon, right, will also be in 
sales and assist in design and development. 
Mr. McMahon was formerly with Hallmark 
Cards, Inc., of Kansas City, where he was 
in charge of national point of sales displays. 


Earlier in his career he was associated with 
Carson, Pirie, Scott & Co., Chicago, and 
Macy’s, New York City. 

J. S. Bailey, center, is a graduate of the 
University of Indiana with a degree in 
business, and formerly the graphic arts and 
display buyer for Montgomery Ward & Co. 
Mr. Bailey will serve in the capacity of 
publicity director, purchasing agent, and 
office supervisor. 


Repeating Slide Projector 
Developed by Kodak 


Continuous slide shows for sales or ad- 
vertising are made simple with a new auto- 
matic slide projector that will repeat a 
slide presentation continuously, hour after 
hour. The Kodak Cavalcade Repeating 
Projector, Model 540 automatically cycles 
through presentations of up to 40 conven- 
tional cardboard-mounted slides — or 30 in 
glass mounts — and may be used with syn- 
chronized sound to provide flexible messages 
with all the interest of a motion picture. 
Write to Eastman Kodak Company, Roches- 
ter 4, N. Y., for further information. 
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Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon. . . to turn out multiple 
cards faster and more economical than anything of its kind. It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a S-year guarantee. 


mvesTIGATE 
BEFORE YOU 
INVEST 
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INTRODUCING A LONG AWAITED 
SOLUTION TO THE DISPLAY DIRECTORS 
MANNEQUIN REFINISHING PROBLEMS! 


Representative Display Directors throughout the nation 
have enthusiastically acclaimed SARGENT DISPLAY FIN- 
= | ISH For Mannequins as being the answer to a much- 
: ——_ | needed demand. Their tests prove that The Sargent-Gerke 


Company, manufacturers of paint products for the past 


AUTHENTIC | cARGEN} 58 years, have again provided a ‘‘first’’... the first 


MANNEQUIN a : Mannequin Finish that produces soft, fast-drying, natural 
FLESH TONES A iS I ts shades, with a minimum of odor. No more expensive trips 
© CHARM f. 2 | to the factory are necessary to rejuvenate your manne- 

s omce q W/L Ff ; quins. To try, and see the results of SARGENT DISPLAY 

] | FINISH For Mannequins is to acknowledge its supremacy. 

££ Your Display Director asks you to do both. We will gladly 


NATURAL 
for the 
the name of your nearest source upon request. 


CRUISE — DISPLAY MAN © supply 
INSTANT DRYING = P 

SOFT COLORS E 
avery sume: ) DISTRIBUTOR INQUIRIES 


cage omg , nES A rgen t-Gerke co 


AEROSOL DIVISION 


INVITED 


QUALITY PAINT PRODUCTS SINCE 1901 
BOX 729, INDIANAPOLIS, U.S. A. 
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